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Message from the Board of DirecteiExecutive Committee

In a context characterised by slower global economic
growth, Fidelidade continued its growth trajectory in 2024,
structurally improving its performance indicators. This
aligns with its commitment to creating value for all its
stakeholders and generating a positive impact on society.

Insurance premiums increased by 19% to reach 6.2 billion
euros globally, with increases of 9% in the Nif@

business and 30% in the Life segment. This growth allowed
Fidelidade to strengthen its presence in Portugal and
reaffirm its leadership position, with a market share of
around 30%.

Net incomereached 173.5 million euros; however, it
reported profitability below our expectations, reflecting the
impactof the evolution of interest rates on the valuation of
real estate investments arile profitability of the Life
Financial business.

Nevertheless, when considering recurring performance
excluding nosrecurring impacts and extraordinary events,
the adjusted net income amounted to 235 million euros,
reflecting an ROE of 9.4%.

It is worth highlighting the strong performance of
international operations, which are increasingly relevant to
our results, having grown globally to 1,836 million euros in
revenue, an 8% increase, representing aroundtbird of
global premiums and more than half of profitability, with a
strong and decisive contribution from La Positiva.
Additionally, there was a substantial 27% growth in
premiums from FID Chile, an operation launched in 2020,
that is already profitable by 202@n the European
continent, the approximately 13% growth of The Prosperity
Company, which operates primarily in the Life segment,
mainly in the German and Swiss markets, is also
noteworthy.

Additionally, LusaudeGroup, outhospital business,
achieved revenues of 730 million eura4,0%increase,
and net income grew by 21% to 37.7 million euros.

From a financial strength perspective, in 2024 issued

RT1 subordinated debt in the amount of 500 million euros
further enhancing Fidelidade's solvency. This, combined
with other capital optimisation and solverioyprovement
initiatives, contributed to an upgrade in our ratings, from A
to A+ IFS (Insurer Financial Strength) and frotm A IDR
(Insurer Default Rating), as awarded by Fitch Ratings.

It isalso worth mentioninghat although the intention to
dispose of a minority stake in Luz Saude through an IPO w
announced, the operation was eventually suspended, as
the general market conditions at the scheduled time
reflected the uncertainty generated by the intensification

of the conflict in the Middle East, thus preventing a proper
valuation of the asset.

Underlying all the quantitative indicators was the ongoing
effort to optimise operational performance, including the
implementation of active cost control programs and a
comprehensive review of core business processes

Jorge Magalhaes Correia
Chairman of the Board of
Directors
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Transformation and innovation

In 2024, Fidelidade continued to place innovation at the
centre of its strategy, investing in new technologies to
enhance the customer experience and optimise internal
processes. The Digital Transformation and the development
of unique solutions have helped us consolidate our position
as one of the innovation leaders in the insurance sector.

In Portugal, the number of users on our digital platforms
grewsignificantly once agaimcreasindgy over 300
thousand to reach 1.9 million, approximately 60% of the
insured individuals. The MySavings application is evolving
to become the central hub for &idelidade'sinancial
products, promoting customer access to information and
enhancing convenience. The number of users has already
surpassed 134 thousand.

We continued to invest in product innovation, launching
MulticareProtecdo ExtréMulticare ExtraProtectior), a
solution that enables customers to increase their hospital
admission coverage beyond what is provided by their
employer, promoting greater personal responsibility for
health protectionWe also launcheBidelidade Legal Care,
an innovative insurangaroduct designed to help people
defend their legal rights, with flexible plans and coverage
that can be extendetb the entire household. In the health
sector,as a result of developments in recent years,
Multicarecelebrated the milestone of more than one
million consultations through its Online Medicine
programme.

CA RS mtBrhaRi&a@sialso saw recognition for their
innovative solutions. The GAMA project, developed by

CA RSt EddierRob Artiicial Intelligence and Analytics
won thePrémio Nacional de Inovac@ationallnnovation
Award and was recognised as both "Best Future of Work
Project” and "Best Insurance Project” at the Portugal Digital
Awards 2024.

In 2024, Fidelidade also reaffirmed its commitment to
promoting the longevity and welleing of its customers
through the continuous development of comprehensive
and innovative solutions. Our retirement planning, savings,
and investment products, combined with prevention and
healthcare initiatives, reflect our dedication to ensuring
financial stability and quality of life throughout all life
stages. Aware of the importance of providing tranquillity
and security, we invest in a deep understanding of our
customers' needs, allowing us to create solutions that
promote autonomy, dignity, and wddeing. This ongoing
commitment reinforces our role as a trusted partner,
accompanying each stage of life with responsibility, solidity,
and closeness.

Community and sustainability engagement: part of
our DNA

At Fidelidade, we believe that our impact reaches beyond
the insurance activity. Our commitment to social
responsibility and sustainability is intrinsic to our identity
and guides our actions.

Sustainability continues to be at the core of our strategy. In
2024, compared to 2022, we achieved an absolute
reduction in operational emissions in Portugal across
scopes 1, 2, and 3 (business trips) by 32% and in our
insurance and investment portfolio by 12%, thus
contributing to the reduction targets outlined in our Net
Zero Transition Plan. Fidelidade also launched the Impact
Center for Climate Change (ICCC), a knowledge centre
dedicated to studying climate change, reaffirming our
commitment to climate change mitigation and adaptation.

This commitment was internationally recognised, with
Fidelidade being invited by the United Nations Environment
Programme to become a founding member of the Forum
for Insurance Transition to N&ero. We take great pride in
being a part of an exclusive group of 21 insurers leading
this initiative. Additionally, Fidelidade holds a Low Risk ESC
rating from Sustainalytics, ranking 9th among around 300
global insurers and 7th in Europe.

In the realm of social responsibility, we concluded another
edition of thePrémio Fidelidade ComunidgBalelidade
Comunidad@wardg, which financially supports social,
scientific, and technological cooperation projects with
universities. In addition, we promoted greater involvement
of our employees, who dedicated thousands of hours to
volunteering, strengtheningidelidade'spirit of solidarity.

Through these initiatives, Fidelidade reaffirms its-emm
commitment to its sustainability strategy, contributing to a
more resilient and balanced future for society and the
planet.

"At Fidelidade, we believe that our impact
goes beyond the insurance activity. The
commitment to social responsibility and
sustainability is part of our identity and guides
our actions."
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Invest in our teams

In 2024, we continued the efforts to empower people
across the Fidelidade Group and to foster a genuine
learning culture.

We intensified our efforts to create a highality working
environment. We were once again recognised as a Great
Place to Work, with 7 of our 10 companies certified in

Portugal and another 12 companies across four continents.

This result highlights not only our efforts in this area but
also the commitment and engagement of our employees
withCA RS f faRiésRrfl Quiture.

Outlook for 2025

At Fidelidade, we recognise that uncertainty will continue
to shape the 2025 landscape, with ongoing geopolitical,

environmental, demographic, and technological challenges.

These realities are impacting companies globally, including
Fidelidade. However, it is precisely in this environment that
our ability to adapt, innovate, and demonstrate resilience
becomes even more critical.

2025 will be a year of balance. We will focus on enhancing
the return on invested capital, improving profitability and
operational efficiency, increasing investment returns, and
further optimising our capital structure. But also, it will be a
year to continue preparing for our future, demonstrating
that Fidelidade is never, and can never be, a mere
spectator of its time. We will work to better protect our
individual and corporate clients throughout their lives. We
will strive to always be a force that contributes to reducing
protection gaps against various risks, not only climate
related but across all aspects of people's lives.

Lastly, we will continue the internationalisation strategy we
designed for the Fidelidade Group a decade ago,
consolidating our achievements and always remaining
attentive to new business opportunities that arise.

Regardless of the challenges that may arise, at Fidelidade
we know what distinguishes us: the humanity and talent of
our people, the trust of our business partners and
customers, and the support of our sharehold®ve are
deeply grateful to all of yoWVithout your support, it would
have been impossible to build the Group we have become.

"We will continue to look at innovation as a
central pillar, deepen our commitment to
sustainability and invest in the various
dimensions of Longevity, helping our
customers enjoy more complete and
meaningful fe."

Rogério Campos Henriques
Chief Executive Officer
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1.1. Key024indicators

€6,172 M €173.5M

+18.5% YoY -3.8% YoY
Gross premiunis Net Income
Combined Ratio Assets under management
90.7% € 19,161 M
-3.1 p.p. YoY +10.3% YoY
Business mix Footprint
‘ 48.69% Life ‘ 29.7% International
51.4% NonLife 70.39%  Portugal

30.2% 7 29.5% |~ 31.0%

Market share

PORTUGAL (#1)

NONLIFE (#1) LIFE (#1)

67.0% 15.2% 12.7% 20.8% 13.2%

CAPE VERDE (#1MOZAMBIQUE (#3) ANGOLA (#3) BOLIVIA (#2)  PERU (#4)

L Grosswritten premiums It includesamountsrelatedto investmentcontracts
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Fitch rating LTD

Insurer Financial LongTerm Issuer Defau 2;872

Strength (IFS)i+ Rating (IDR): Mediators in Portugal

Sustainalytics ESG rating
LowRiskl3.4

€497.1 M

Costs with local suppliers in
Portugad

Carbon Disclosure Project rating (COP)
ClimateB

EnergyConsumptiof 300’335 GJ Water consumptiof 283’627 m3

14,088 9.8 M

Employees Customers
of which6,608are employees afuzSatdeGroup

\Ni/

‘ 75.4% International

[ﬁ%ﬁ . 72.0%  Portugal
[l

28.0% International 24.6%  Portugal

2 Portuguesecompaniesncludedin the reporting of nonfinancialinformation,seeChapterd. Aboutthe Report

3 Includesthe consumptionof electricity,diesel,gasoline patural gasand propanegasof companiedocatedin Portugal,includingLuzSatdeGroupandthe electricityconsumptionof AlianzaBolivia,FidelidadeFrance,
FidelidadeMacau,FidelidadeSpain GarantiaCaboVerde,LaPositivaPeruand The ProsperityCompany|t includesnatural gasfrom LaPositivaPeru IncludesGasolingrom AlianzaBolivia,AlianzaParaguayfidelidade
Macau,FidelidadeMogambique FidelidadeSpain GarantiaCaboVerde,Fidelidade~ranceand LaPositivaPeru It includesDieselfrom AlianzaParaguayFidelidadeMocambique FidelidadeSpain GarantiaCaboVerde
andLaPositivaPeru

4 Doesnot includeAlianzaParaguayfIDChile, FidelidadeAngola FidelidadeFrance FidelidadeMacau,FidelidadeMocambique LaPositivaPeru, TenaXUKand TheProsperityCompanytiechtenstein

5 Companiesncludedin the reporting of nonfinancialinformation,seeChapter9. Aboutthe Report
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1.2. Highlights of the year

Longevity and positive impact remain at the forefrorfidelidade'global strategy. In 2024, the Group invested in innovative
solutions that help promote health and healthy lifestyles, financial autonomy and resilience, and strengthen the comanitmer
society and the planet. This decision has been recognised in various ways, further enhancing the commitment to "Longevit

all ages".

Significant milestones

CAGOK dzLJANI RSa
rating

Fitch upgraded Fidelidade's rating from
A to A{(IFS Insurer Financial
Strengthand from Ato A(IDRg Issuer
Default Ratinghighlighting the

insurer's very solid profile, strong
financial performance and profitability,
as well as the lower risk of Fidelidade's
investment portfolio.

Carbon Disclosure Projé@DP)

Fidelidade received its CDP score
for the first time, having obtained a
Bscorein the Climate dimension.
This assessment demonstrates
Fidelidade's commitment to being a
proactive agent in responding to
climate change.

CARSt ARIFRSQ

Great Place to Work

19 companies of the
Fidelidade Group were

Bonds

LaadzZ yoOS 2%
with an interest rate of 7.75% and

epnn

B Fidelidade issues Restricted Tier 1
(RT1) Subordinated Perpetual

RatingESG

Fidelidade maintained its ESG rating
r Airf LOWARESK; with f scargbafi14,0 2 Y R 2
awarded by Sustainalytics

distinguished with the
certifiedseal awarded by
Great Place to Work.

interest from more than 120
institutional investors, which
strengthens Fidelidade's solvency as
recognized by theating agencyitch.

(Morningstar), reaffirming its
commitment to sustainability and
responsible management of
environmental, social and

Impact Center for Climate Change
(ICCC) launch

Through the ICCC, Fidelidade is
reinforcing its commitment to a
proactive response to climate change,
contributing to mitigation, but also to
the adaptation to its negative impacts.

Fidelidade launches 7th editionPxfotechting

Fidelidade, in partnership with Fosun, Fosun
Foundation andHospital da Lulzearning Health
launched the 7th edition d?rotechtinga global open
innovation programme. This year, the focus is on
disruptive solutions in the areasloburtech,
Healthtech and TeckEnablergsuch as Al).
Protechtingaims to drive innovation by offering
startupsthe opportunity to develop pilots and
collaborate directly with Fidelidade, Fosun and Luz
Saude promoting impact on a global scale.

FidelidadeComunidadé&wards

TheFidelidadeComunidadéwards
was given to the nine winning
social organisations of the 5th
edition, with a total value of 750
thousand euros.

COP 29

Fidelidade attended COP29 in Baku to reaffirm
the crucial role of the insurance sector in
responding to climate change and to make an
international announcement about the launch of
the Impact Center for Climate Change

governance risks.

Fidelidade distinguished with two awards at
the Portugal Digital Awards 2024 for the GAMA
project

The GAMA project is an artificial intelligence
solution for automating document processing in an
intelligent way and was developedHigelidade's
Center for Artificial Intelligence and Analytics
winning the "Best Future of Work Project” and "Best
Insurance Project” awards.

Trusted brand

OFGiS32NnSa 27

For the 23rd consecutive year, Fidelidade was
recognised as a Trusted Brand in the
dGaz2i2N Ly
Property Insurance”, whiMulticarehas

been distinguished for the 8th consecutive
year in the "Health Insurance” category. This
recognition reaffirms the trust of customers
and partners and strengthens the Group's
commitment to continuing to develop
innovative protection solutions that address
not only current needs but also future ones.

Communication with Positive Impact

Impacto Positiv@Positive Impactontinued
to be a communication axis in 2024,
A cadpleyhéndywith pfaductsdmipdighs. + ¥ R

Saving$ Through the MySavings app,
which has evolved to become the customer
area for all Fidelidade's financial products,
promoting access to information,
increasing convenience and the number of
users, as well as driving cresgling.
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1.3. History of the Fidelidade Group

In over two centuries of history,
more than 50 insurers have
contributed to the current
credibility, scale, and solidity of
Fidelidade.

Our history dates t4808with the founding ofSeguradora
BonangaSince that moment, in a journey spanning over

two centuries, the Group has evolved and grown
organically, driven by mergers and strategic acquisitions
(having integrated more than 50 insurers and 4 core brands
¢ Bonanga, Fidelidade, Mundial, dnapérig. This growth

has also been marked by the launch of the Multicare brand,
a leader in health insurance, and ok! Seguros is a pioneer in
the direct insurance model.

This journey led, iB013 to the creation of a unique brand
that represents all ouneritage experienceand commitment
to our customersFidelidade

The years that followed demonstrated thiahovationand
the ability toadapthave always been integral to our
identity. In recent yearsnternational expansiohas become
astrategic pillarwith greenfield operationsnd acquisitions
that have beerstrengthening our presenaeross borders.

This development is attributed to pivotal moments in our
history, such as the privatisation proces2044 during

which approximately 85% of Fidelidade's capital was sold to
the Fosun Groupnarking the beginning of a new phase for
the Company.

1800;3

Founding oBonanca

1900

1913

Founding of Mundia]
Companhia de Segur

1975

Nationalisation of the insuran
sector in Portug

1992

1835
Founding ofidelidade

1942
Founding ofmpério

1990
Reprivatisation dBonanca

Reprivatisation of Império al
Mundial 1995
CGD holds Fidelidade's entire shar
1998 capital

Launch of théMulticarebrand
Beginning oFidelidade'sictivity in

Beginning oFidelidade'sctivity in
Spain

F
rance
2000 Beginning of Fidelidade's
activity in Macau
2001

Merger of Império and Bonan
resulting in Império Bonan 2002

Merger of Fidelidade with Mundial

Confianga resulting in Fidelidade

2007 Mundial

Acquisition of Companhi

Portuguesa de Ressegu
(Fidelidade R 2011

Beginning of activity in Angola with

Universal Seguros (currently

2012 Fidelidade Angola)

Merger of Império Bonanca a
Fidelidade Mundial an
establishmenbf Fidelidade

Companhia de Seguros, 2013

Launch of theingle brand
Fidelidade

I yR C2&dzy Qa

2014

t NAGFGA&LGA2

in the capital

Fidelidade starts operations
Mozambique

Acquisition of Espirito Santo Sau
currently Luz Saud

Acquisition of Garantia (Cape Ver

Sy i N

2019

Acquisition of a majority stake in the

Latin American group La Positiva

Beginning ¥ CL 5 SQa 2LINIGAZ2Y

and acquisition of Tenax, an ass
management company in t

United Kingdo

2022

Acquisition of 70% of The Prospe
Company holdin

Strengthening of the majority sta
at Luz Sadide Gro
Reinforcement of the majority sta
in La Positiv

2021
Acquisition of 70% of impar in
Mozambique

2023
Acquisition oWeterinarios sobre
RodagVeterinaryMedicalCarg

A past sure of the future where the
story continues to be written...
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Fidelidade in the World

TheGroup's global expansioaflects thefulfilment of astrategic vision that combines ambition with commitméritrough a
model of proximity and collaboration, i@ster synergies between local teams and central services, integrating the best
international practices while respectiagchY I NJ (@igu@ aharacteristichisapproach allows us to offeolutions that
respond, with rigour and care, to the specific needs of each context.

Portugal is the primary market in which Fidelidade operates. However, we believe that internationalisation is nacgectivén
engine it is also an opportunity to enrich our experience and contribute significantly to the markets where we are present.
Todaywe are present in 14 countri¢Bortugal, Spain, France, Germany, Switzerland, Liechtenstein, Cape Verde, Angola,
Mozambique, Peru, Bolivia, Chile, Paraguay and Marafgur continentsand, by 2024, wevere proud to be trusted by more
than 9.8 million customers

Thisgeographical diversificatipnombined with the strength of our bran@snables us to have an unrivalled robustness in the
business, as well as remarkable resilience in the face of global challenges and the dynamics of different markedsivthgreby
new opportunities for sustainable growth

International expansiogoes hand in hand with solid presence in different sectors, as illustrated in the organisational chart
below, which showsth€ A RS f A R I RSt reBvdiE clanj@@ietheir main areas of activigndthe stakeheld in each one,
reflecting our ongoing commitment to buildingnmre solid and global future

FIDELIDADE

VIA DIRECTA FIDELIDADE PROPER
(REMOTE CHANNELS) IS (REAL ESTATE)

MULTICARE TENAX CAPITAL UK
(HEALTH INSURANCE) FIDELIDADE MACAU (ASSET MANAGEMENT)

FIDELIDADE FIDELIDADE SGOIC
ASSISTENCIA LA POSITIVA (ASSET MANAGEMENT)

(PERU)

FIDELIDADE RE ALIANZA FID 1&D
(REINSURANCE) (BOLIVIA) (INNOVATION AND

DEVELOPMENT)
ALIANZA GARANTIA

(PARAGUAY) .
LUZ SAUDE
(HEALTH CARE)

@ \SURANCE COMPANIESRTUGAL
) NSURANCE COMPANIBSERNATIONAL

. COMPLEMENTARY SERVICE COMPANIES

6 Stakeheldin LaPositivaSegurog ReaseguroSA.

FIDELIDADE ANGOLA

FIDELIDADE
MOCAMBIQUE

THE PROSPERITY
COMPANY

GARANTIA
(CAPE VERDE)

CETRA
(AUTO REPAIR)

EAPS
(HEALTH AND SAFETY AT
WORK)

GEP
(APPRAISALS)

CLINICA FISIATRICA
DAS ANTAS

VETERINARIO SOBRE

RODAS
(VETERINARY MEDICAL CARE]
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I Europe

i =

via directa

COMPANHIA DE SEGUROS, SA

MULTICARE

FIDELIDADE

ASSISTANCE

FIDELI2ADERe
\\"i The Prosperity Company

FIDELIDADE

PROPERTY

TENAXCAPITA

LUZ SAUDE

SAFEMODE

FIDELIDSADE

REAL ESTATE INVESTMENT
MANAGEMENT

GESTAO DE PERITAGENS S.A.

> CAR SERVICE

Fidelidade Companhia de Seguros, SsAhe company that heads the Fidelidade Group, headquartered
in Portugal, leader in the Portuguese insurance sector, offering products in tHdgféland Life
segments, with operations in several geographies.

Via Directa; Companhia de Seguros StAs the digital insurance company of the Fidelidade Group,
operating through several brands, including ok! seguros. It is a pioneer in the@alaaifisurance in
Portugal and a leader in the direct insurance segment. It is also dedicated to the contextual sale of
insurance throughEmbedded Insurancpartnerships

Multicareq Seguros de Salide, Sstthe insurance company dedicated to health insurance, managing
the leading brand of this line of business in Portugal, eviitone million customers. It stands out for

its pioneering spirit, focus on prevention, robust capital, as well as its network of about five thousand
private health providers, including theferencehealthcare units. It is the only health insurer with the
ISO 9001 Quality Management System certification, since 2011.

Fidelidade AssisténaidCompanhia de Seguros, Ssfan insurance company specialized in assistance
and legal protection insurance. Operating essentially as a reinsurer, it is market leader in Portugal.

Fidelidade ReCompanhia de Resseguros &.#e internal reinsurance vehicle of the Fidelidade Group
that operates in the reinsurance of the Nbifie business.

The Prosperity Compaitads the TPC Group, whose main objective is to offer savings solutions, based
on unitlinked pension products, for individual customers of the life insurance company, Liechtenstein
Life Assurance AG. In addition, the Group has other companies that extpkrdimensions of its

value proposal, for both customers and intermediaries. Its activity is mainly concentrated in Switzerlan
and Germany.

Fidelidade; Property Europe, S.AndFidelidade; Property International, S.Ate the companies
responsible for managing the real estate investments of the Fidelidade Group.

Tenax Capital Limitésla Ukbased asset management company specializing in the management of
funds for insuersand banks, focused on building loapitalintensive products in these financial
institutions.

LuzSaudeS.AleadsLuzSaudeGroup, one of the largest groups in the private health care market in
Portugal, managing more than 30 private hospitals and clinics and a senior residence. In 2024, it had
1,116 beds, and performed 2.4 million consultations, 414 thousand emergency consultations and 70
thousand surgeries and births.

Safemodes the brand under which EAPBEmpresa de Andlise, Prevencéo e Seguranga, S.A. develops
and provides risk analysis and safety and health at work services, including occupational medicine
among others.

Fidelidade; Sociedade Gestora de Organismos de Investimento Coletivie,tBeAieal estate investment
fund management company.

GER; Gestao de Peritagens, SsAthe company responsible for providing loss adjusting expert reports arn
claims inquiries for the insurers in the Fidelidade Group, and is present in Portugal, Angola, Mozambic
and Cape Verde.

CETRACentro Técnico e Reparagao AutoméveliSaAcompany that, operating under the brand
Fidelidade Car Service, is dedicated to the provision of car repair services.
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Clinica Fisiatrica das Antas, Unipessoaljd.dahysical medicine and rehabilitation unit, located in
Porto, with a specialised clinical and therapeutic staff. Its missiondgsii@ehensiveehabilitation of
users, promoting functionality, the reduction of sequelae, the improvement of quality of life, and
independent living at work, in social life and-tiagay.

FIDI&D, SA. providesconsultingservicesand developmentof new digital solutionsand platforms,
analyticaimodels,and new solutionsbasedon Artificial Intelligenceand MachineLearningnodels

Veterinarios sobre Rodas, Ldgrovides medical and veterinary care services at home, also having
clinics in Sintra, Almada and Porto, a bathing and clipping van, an online store and also a canine spac
with daycare, hotel and training services.

I Asia Pacific

FIDELIDADE

ssssssssssssssss

Fidelidade has been present in Macao since 1999, offering a diverse range of protection solutions for
private clients and companies. It initially operated through local branches and subsequently through
companies incorporated under local I&videlidade Macag Companhia de Seguros, $wAdFidelidade
Macau Vida Companhia de Seguros, Sthaf sellNoH A ¥S yR [AFS AyadzaN) yOoS
network and Banco Nacional Ultramarino ("BNU"), with which they have a bancassurance agreement

I Africa

FIDELISADE

unes oeso
ANGOLA

') GARANTIA

SEGUROS

FIDELIDADE impar

Fidelidade AngolaCompanhia de Seguros, §fdmerly Universal Seguros, S.A.), was established in
2011 and currently occupies the third position in the ranking of the Angolan insurance market,
operating in the Life and Ndrife lines, providing a diversified range of products, comprehensive aimed
at the business segment.

Garantiag Companhia de Seguros de Cabo VerdeisS#& leading insurer in the Cape Verdean market,
operating in the Life and Ndtfebusinessewith a wide range of products, including health insurance,

in which it is a pioneer. The distribution of its products is carried out through its branches, the mediatic
network, and strategic partnerships for the banking channel, namely with Banco Comercial do Atlantic
also its shareholder.

Fidelidade MogambiqueCompanhia de Seguros, Ssfne of the largest and most experienced

insurance companies operating in the country, offering a wide range of products in the Life drifkNon
businesses. Occupying the third position in the Mozambican insurance market, its presence throughot
the country is guaranteed by its own network of branches in the provincial capitals, under the Fidelida
Mocambique brand, and by exclusive access to the network of Millennium BIM, one of the largest ban
in Mozambique.
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I Latin America

La Positiva Seguros y Reasegurosvdfounded in 1937 and leads the La Positiva Group, having
consolidated its position faver85 years as one of the leadiptayersin the Peruvian insurance
market. Currently, it occupies the fourth position, supported by over three million customers

La Positiva nationwide. La Positiva's missiotoigchieve continuous improvement, expertise in risk management,

~ Seguros and increaséts presence in the insurance market, focusing on the development and launch of
innovative products. This strategy is reinforced by collaboration with strategic partners and the effectiv
dzaS 2F RAAUNROdzOAZ2Y OKIyyStaz gKAOK AY y2ia 2

A\ siian=a to raise the standards of excellence and speed in customer service.

An,imzn In addition to its substantial presence in Peru, Grupo La Positiva is present in the following countries:

Aarenye A Bolivia: through the participation of the companies Alianza Compaiiia de Seguros y Reaseguros, S
and Alianza Vida Seguros y Reaseguros, S.A.

A Paraguay: through the participation in the company Alianza Garantia Seguros y Reaseguros, S.A.

FID Seguros Generales &Ahe NonLife insurance company of the Fidelidade Group in Chile,
) FiD which started operations in January 2020, after obtaining the authorisation of the local regulator in the
last quarter of 2019, having developed a range of-Nfproducts aimed at individual customers and
companies, which it distributes through brokers and othertnaditional channels.

SWITZERLAND
(The Prosperity Company) LIECHTENSTEIN
PO RTUGAL / {The Prosperity Company)

GERMANY

(The Prosperity Company)

FRANCE

{La Positiva)
BOLIVIA ‘
[Alianza)

i/

(FID Seguros)

’ ;ARA:GUA\’

(Alianza Garantia)

MOZAMBIQUE
(Fidelidade impar)
ANGOLA

[

30% 14 14,088

of Fidelidade Groupmsurance Countries ~ Employees
business is outside of Portugal of which 3,933 outside of Portugal
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1.4. Mission and values

The Fidelidade Group aims to be an essential pillar in
building asafer, more sustainable futurgth a better quality
of lifefor families and companies.

It is believed that every person should have the opportunity
to live fully, facing life's challenges wgifety and calmly

To this end, innovative solutions are developed that
accompany customers throughout their lives, investing in
strategies that promote webleing and longerm

protection.

Beyondprotecting Fidelidade aspires teansform This
commitment is reflected in thpositive impactenerated in
communities. It is embodied in initiatives that go beyond
the insurance business, always respecting the individuality
of each country and each Group company.

Driven by transparency, proximity, trust and continuous
improvement, and underpinned by a solid commitment to
innovation and sustainabilitgur role as agents of change is
strengthened.

The aim is to build a future where everyone feels supported,
confident and empowered to achieve their goals. In this
way, boundaries are crossed, limits are challenged, and
together, a path is travelled that transforms challenges into
opportunities, bringing us closer to a more inclusive,
resilient and promising tomorrow.

MISSION

So that life does not stop.

Our mission ito contribute to a more sustainable society by
supporting and caring for people at every stage of their lives.

We are committed to educating, serving and accompanying,
providing innovative products and services that ensure solid
and reliable protection. We aim to be a reference, ensuring
that no one is left without an answer or support, even if it
requires us to go beyond our obligations.

VALUES

Our mission igrounded in values that have spanned
generations and remain integral to our identifyoday,
more than an insurance company, we atwuaan brand
that believes in life and supports those who dream.

With this commitment, we aim tbuild a futurewvhere
everyone feels valued, protected, and prepared to face
each new challenge with confidence and serenity.

Mission and
values

It is by sharing our
values that we are
Fidelidade!

BE PROUD OF OUR PAST, INSPIRE
OUR FUTURE

We are Fidelidade whenever we reinvent the past
with the future. Our history makes us proud,
challenges us, gives us strength, responsibility and
inspiration to reinvent the future. We honour our
History by sharing knowledge.

BE OUTSTANDING, OVERCOME
YOUR LIMITS

We are Fidelidade whenever we surpass ourselves.
We always want to do more, and we always try to
go above and beyond in everything we do. We dare
to dream, and we exceed ourselves to continue to
transform society.

BE INNOVATIVE, CHASE THE
PROGRESS

We are Fidelidade whenever we drive change. We
believe that it is always possible to find better
solutions to protect the lives and property of our
customers. It is this spirit that drives us to change
and reimagine what we do.

BE PEOPLE DRIVEN,
BE THERE

We are Fidelidade whenever we are close. The
Fidelidade Group is made up of people who
contribute to protecting and caring for people.
We are reliable, and we honour our
commitments. People know that they can count
on our skills. Because each story is part of our
story.
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2.1. Fidelidade's Strategy

The Fidelidade Group builds its growth and presence in
various regions with a transformative and futaréented
vision, where a positive impact on society is not just a
responsibility but a purpose thgtiides its actions.

By integrating ESG criteria into the core of its strategy,
Fidelidade creates value for ggkeholderand actively
contributes to the development ofraore sustainableair
andresilient societyThis approach anticipates the
challenges that the future holds and positions the Group as
anagent of changecapable of adapting to global demands
and driving an evolution based shared values

The introduction of thelual materiality assessment
broadens the analysis of impacts, risks, and opportunities,

inusconsiderng b il and mpact mteriy “The recent results

Coatae s S BT prove that

stakeholders Fidelidade's Strategy
of expansion and

diversification has

resulted in a more

robust business."

André Simoes Cardoso
Fidelidade Executive Committee
Member
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The strategy outlined by the Group is structured arciaunl business pillarsomplemented binternational expansioand the
integration of ESG(ivironmental, Social and Governameciples.

In line with theUnited Nations' 2030 Agenda, this strategic vision embodies clear commitments atefivetl targets, which
enablethe Groupto reaffirm our commitment to sustainability, innovatiangd thecreation of responsible value

BUSINESS PILLARS SUSTAINABILITY PILLARS

D /—& PROACTIVE ROLE
Al o

0 THEECOLOGICAL
PROPEL STEP CHANGE TRANSITION
GROWTH PROFITABITY

RELEVANT ROLE
200, THESOCIAL
. DIMENSION
@ = IMPACTING SOCIETY
PUT CUSTOMERS MOBILIZE THE
AT THE CENTER ORGANISATION

RESPONSIBLE AN
EXEMPLARY
ECONOMIBLAYER

@ INTERNATIONAL EXPANSION
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The Fidelidade Group's strategy is guibgdhe creation of valulr all stakeholderand its continuous commitment to society.

This strategy is based on four essential pillars, which are presented in detail on the followinBrppge&rowthStep Change
Profitability Put Customers at the CeatMobilise the organisation

These pillars are cohesively integrated, guiding the Group's actions teuatdimable objectivabat enable gpositive impact

Al

odll

PROPEL GROWT

ENSUR&mmercial
proactivity through the
omnichannel approach

CAPTUREe potential of
the SME segment

BOOSDdza (i 2 Y S NI

D
(oD

STEP CHANGE
PROFITABILITY

INCREASIperational
efficiency

TRANSFORH®KE Life
Savings Business

PROTEGIe business
margin by optimizing
capital

&R

I

PUT CUSTOMERS
THE CENTRE

MOBILIZE THE
ORGANISATION

ENSUR&n adequate and

differentiating offer DEVELGHd retain talent

IMPR_OVEustomer FOSTERagile
experience through oraanisation

digitalisation 9
SCALEcosystems by

ENHANC&nalytics with

exploring business beyond clear data strategy

insurance
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Al

aoll

PROPEL GROWT

ENSURE COMMERCIAL PROACTIVITY VIA
OMNICHANNEL APPROACH

The Fidelidade Grouplies on the strength of its

brands its presence in various distribution channels,
its recognised technical capabilities, and its culture of
innovation to strengthen its presence in the markets in
which it operates and reach more customdise
continuous work to improveommercial dynamics and
strengthen interaction among the various sales
channelsalso enhances the offer of amnichannel
experience and the adaptation of products to customer
expectationsThis action plan aims to support an
increase in market share and improve resilience in the
face of external adversity. At the same time, the
potential identified in the Life segment in European
markets, strengthened by Fidelidade's position in the
savings ecosystem in Portugal, has been a key driver of
growth.

CAPTURE SME SEGMENT POTENTIAL

The Fidelidade Group aimsgmw in the SME
segment by increasings presence in the segmentia
a modular offer, new tools, and a commitment to the
streamlining of points of sale. It also seeks new
customers in priority segments via a more targeted
sectoral approach.

The Group has therefot@een working on renewing its
integrated value proposition for SMEs, focusing on
segmentation, offerings, tools, market approawig
operating model.

BOOST CUSTOMER LOYALTY

Fidelidade has invested\mluepromotinginitiatives
andriskprevention b strengthen itcustomer
relationships An example of this is theja Fidelidade
(Fidelidade Storeyvhere customers camdeemthe

"FID Coins" accumulated through innovative programs
linked to products and services from Fidelidade and
partners.

Among the programs that generate these rewards are
Fidelidade Drivevhich encourages safe and
responsible driving, ardulticare Vitality which
promotes healthy lifestyle habits. These initiatives
reflect Fidelidade's commitment to the wbking and
quality of life of its customers.

Q

FIDELIDADE

FIDELIDADE DRIVE

# Download on the

App Store

AAAAAAAAAAAAA

Google play
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1

STEP CHANGE
PROFITABILITY

INCREASE OPERATIONAL EFFICIENCY

Automation and technologies alldar the continuous
improvement of business efficienciriving

digitalisation in the relationship with customers and
distribution partners. As a result, the Fidelidade Group
redirects its people to higher vahaglded activities,
namely in underwriting or claims management.

PROTECT THE BUSINESS MARGIN BY OPTIMIZING
CAPITAL

The adaptation to the market and regulatory contexts
in which the Group operates, together with the
integration of ESG issues into investment decisions,
enhances the optimisation of the investment portfolio
management, assuming a position as a responsible
investor. The Fidelidade Group setkBnprove the
return/risk balance by ensuring prudence, a
characteristic that has always defiriedperformance.
This optimisation also focuses dinersifying
investmentswhether in terms of geography or asset
classes, to mitigate risks and ensure protection against
adverse market conditions.

TRANSFORMELIFEFINANCIAL BUSINESS

To consolidate its prominent position in the savings
market in Portugal and recognise its importance as an
economic agent, Fidelidade has been transforming its
LifeFinanciabusiness over the past few years.

Thus, to promote savings and encourage responsible
financial behaviour, the Group has carried out a set of
financial literacy initiativesith training measures and
the provision of training content, in fate-face and
digital formats, aiming to strengthen the acquisition of
financial products adjusted to individual needs and the
economic and sustainable planning of the entire
population.

Fidelidade'sntire offer of mass products is structured
on the idea of simplicity and accessihilithich allows

it to be adjusted to the life cycle and objectives of each
stage of people's lives, with a balance between
medium and longerm risk/return.

At the same time, Fidelidade is takingath towards
incorporating ESG criteria into its product range and its
investmentprocurementunderwriting and operating
processes, seeking to make a difference by assessing
impacts and making decisions that affect
environmental and social factarsalignment with the
LIdzN1J2 4 S5 @I £.dzSaz

D N® dzLJQ a
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PUT CUSTOMERS

THE CENTRE

ENSURE AN ADEQUATE AND DIFFERENTIATED OFFER IMPROVING CUSTOMER EXPERIENCE THROUGH

The Fidelidade Group is committed to providing
insurance solutions and mutualising risk, and to acting
as astrategic partner in the integrated management of
its customersrisks. To this end, it invests in the
development ofnnovative solutions, integrated into

the ecosystems in which it operategtending its value
proposition beyond traditional insurance actiatyd
increasingly focused on addressihg customer's

holistic needs

This strategy has been implemented in key areas such
as Mobility, Property, Health and Assistance, through
the internalisation of essential services and the
establishment of strategic partnerships that reinforce
the differentiation of the Group's offer.

In a context of increasing market complexity and
growing consumer demand, the Fidelidade Group
maintains a dynamic and proactive stance in creating
value throughout the business chain, ensuring a
competitive and sustainable offering. In addition, it
reinforces its commitment to incorporating
sustainability criterianto its operation, promoting the
ecological transition and contributing to social well
being

DIGITALISATION

The best solutions emerge from processes that
integrate the improvement of the customer
experience with operational efficiency. In this sense,
the Fidelidade Grouvests in solutions that involve
the digitalisation and automation of processisough
the development of several business initiatives aimed
at implementing and developing innovative products
and service models.

SCALE ECOSYSTEMS BY EXPLORING BEYOND INSUR
BUSINESSES

As part of its strategy to create differentiatedlue
propositionsthe Fidelidade Group has been
developing and consolidatiffiiye strategic ecosystems
enhancing digitalisation and expanding its offer
beyond traditional insurance. These ecosystems
Health, Home/Family, Mobility, Savings , and ets
reflect an integrated approach oriented toward
diversifying theservices available to customers. In the
Petssegment the acquisition of/eterinarios sobre
RodagVeterinaryMedicalCarg, a company
specialised in mobile veterinary services, reinforced
Fidelidade's pioneering position in the Portuguese
market. This operation expanded the capacity to
respond to the growing needs of this segmamd
represented a milestone Fidelidade'svolution
towards the direct provision of services, consolidating
its integrated offer strategy.

PROXIMITY | FOCUS ON NEEDS | DIGITALISATION
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DEVELOP AND RETAIN TALENT

The Fidelidade Grougonsolidates its position as a
reference in the insurance sectbrough a strategy
focused on sustainable growth, profitability, and

excellence in customer experience.

In a context of continuous transformation and evolving
market demands, the Group has been strengthening
its ability toattract and retain talentpositioning itself

as a top employer.

For this purpose, a strategic plan for developing
human capital was structured, focusing on filling gaps
identified in the labour market and trainihighly
qualified teamso respond to emerging challenges.

At the same time, the Fidelidade Group maintains a
strong commitment to consolidating its organisational
culture, promoting initiatives that reinforce its values
and corporate identity among employees. In this
context,social responsibility programsuch aWeCare
show Fidelidade's commitment to the wieéling of its
employees and the positive social impact of its
performance.

FOSTER ARGILE ORGANISATION

The Fidelidade Group recognises the urgent need to
adapt to a new way of working, more focused on
employee engagement and wbking, with a focus on
maximising customer impact. In this sense, it
continued its commitment to employeriningand
internal mobility fostering the sharing of experiences
and the generation of knowledge. At the same time, it
continues to invest in reformulating working methods
and organisational processes based\gite
methodologies.

IMPROVENALYTIGSBITH A CLEAR DATA STRATEGY

Fidelidade is committed to the strategic use of
Analyticeand Artificial Intelligence to improve the
customer experience and optimise operational
efficiency. It is therefore promoting measures such as:

A Recommendation and digital activation tools:
Implementing tools to generate personalised
suggestions and leads for cresdling
opportunities, utilising specific customer data to
maximise the relevance of offers and enhance
digital interaction.

A Predictive modelsthrough machine learning, the
Group develops models that enable the
anticipation ofcustomer behaviour. Frothis, it
can adopt more effective retention strategies,
directing approaches according to the needs of
each customer.

A Process automatiorsing Artificial Intelligence (Al)
to automate and redesign internal processes, such
as claims management, and improve customer
interaction.

A Smart monitoringThe Group implements systems
that enable the monitoring of risks, such as forest
fires, with the aim of minimising damage and
ensuring the protection of insured units.

The Fidelidade Group's data strategy is crucial to
achieve established goals, ranging from collection to
availability, with a focus on information security and
quality.
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2.1.2. International expansion

International expansion plays a vital role in
the Fidelidade Group's growth strategy,
providing geographic diversification of the

The Fidelidade Group's strate )
for international expansion is
groundedin.innovation,
proximity and the

business and greater resilience to adverse
events.

establishment of synergies, to
create a cohesive and efficien:
organisation across all
geographies.

) 1995

The Group's international strategy was directed
towardsmarketswith which Portugal had the
most significaneconomic, cultural and linguistic
affinities following its natural distribution
partner through thebanking chann€lCGD in
markets where the bank was alreagsesent
(Spain, France and Macau)

Q) 2011 .
Expansion into the Angolan market was carried Our vision Tor the fu_ture fOCUSGS
out on four main objectives:

) 2014

Expansionnto the marketsof CapeVerdeand .
Mozambiqueook place Promotecontinuous growth and the
expansion of international business,
contributing to the profitability of the

Fidelidade Group

) 2019

A newexpansiorphase began with the
acquisition of a majority stake InsuranceGroup

LaPositivain Peru Ensure theoptimisation of the Group's
[;;J‘ operations, driving efficiency, growth,
. 2020 q'_ﬁf profitability and value creation
Beginning of operations @hileand the

subsequent acquisition of a majority stake in
Seguradora Internacional de Mo¢cambique

(currently Fidelidade Mogambique) at the end of
2021, as well as ifhe Prosperity Group A®
early 2022, with operations focused on the
Germanand Swiss markets

2024

Today, the Fidelidade Group aims to balance the

consolidation of various international operations
with the selective exploration of expansion
opportunities in complementary markets where
competitive advantagesan be presented, always
ensuring compliance with dihancial and
operational sustainability criteria

Achieve a new level of performance
through the consolidation of the
governance model

Seek to establish greater synergies
between the Headquarters and
international operations, specifically
through international mobility,
development of commercial projects in
bilateral teams and continuous sharing of
best practiceand knowhow
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The Fidelidade Group has been implementistrategic
modelfocused ormaximising knowledgeansfer and
adapting best practices tocal contextsThis process,
which has generated substantial synergies for the
development and execution of largeale projects, has
been further strengthened by the creationmbnitoring
forums These forums, which encompass areas of different
natures yet interconnected, aim to fosiaternal
collaboration stimulate a transformative and innovative
approach in work processes and projects, and actively
promotethe development of international operatiansith
a continuous commitment to supporting and monitoring
actions.

To promote a culture of
participation, transparency,
accountabilityand strategic
alignment within the Group,
control mechanisms were
implemented, both locally and
globally, through the creation of
International Committees.

Simultaneously, the Fidelidade Group has been reinforcing
its commitment to operational efficiency and delivering
excellent service, ensuring a consistent and-Qjigdity
experience for its customers across its geograpfies
operation To this end, an internegstructuring process is
underwayto ensure an integrated approach and a
consolidated vision that strengthens the implementation of
effective strategies, promoting the harmonisation of
operational practices in the international context.

Throughout its expansion and
diversification strategy, the Fidelidade
Group has sought to enhance its offerings

to families and other customers interested
in long-term products, namely throughJnit
Linked insurance.

Theacquisition of TR@ company specialisednrarketing
unit-linked savings solutionsompleted 2022 has been a
determining factor in accelerating the introduction of
savings insurance in the various regions where the
Fidelidade Group operates. This strategic move has

Severa' strengthened internal competencies, improved the product

offering, and provided more flexible solutions to business
partners in distribution.

Toconsolidate support for its international operations and
maximise value creation through internal knowledge, the
Fidelidade Group has establistmzhtresof excellence
specialising in strategic areas suclAdsanced Analytics,
Artificial Intelligence, pricing and innovatidmese
knowledgesharing platforms promote the dissemination of
best practices among the various companies within the
Group, playing a central role in the continuous
improvement of competitiveness and the consolidation of
its presence in the markets where it operates.

This structured effort hasignificantly contributed to
strengthening thd-idelidadeGroup's global position,
ensuring a differentiated and sustained presenogaiious
markets
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2.1.3. Sustainability pillars

We define preparing for the future as
the coreof our activities, recognising

that this is intrinsically linked to the
theme of sustainability. "Sustainability is embedded in

The Group's strategy is structured around thee ESG pillars FidEIidadeIS Strategy asa

that guide the definition of commitments and targets. promoter Of pOSItIV@ ImpaCt, a
Thus, in its journey, the Group advocates a-tengn visionas .

anactive agent in the sustainable transformation of society generator Of b usiness

assuming prominent role in the social dimensiche Opportunltles, and a guarantor ol
ecological transitiorgnd as aesponsible and exemplary . . i "
economic playeiTo this end, ipromotes various initiatives reS|||ence agalnSt ESG rISkS_
aimed at mitigating and adapting to climate change,

supporting sustainable practices in society, valuing talent, Jodo Mestre

developing products tailored to the needs of our clients, Sustainability Department

facilitating access to capital, managing risk, as well as
achieving consistent returns on investments and operations.
These initiatives recognise traustainability is a critical factor
for the insurance sect@md, therefore, it is essential that they
align with the interests of the various stakeholdersluding
customers, employees, suppliers, the community, regulators
and the planet itself), albeit from different perspectives,
promoting action that favosithe creation of longerm value
The interests of these stakeholders regarding sustainability
topics involvaligning with their values and concerns, the
growing need for protection, and the demand for greater
commitment from insurers in the transition to a more
sustainable, balancednd resilient future.
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. Fidelidade's Strategy

UN 2030 Agenda | Sustainable Development Goals

The strategy pursued etearlyaligned with the
Sustainable Development Goals ("SDGs"), aimi 3 \ /\'
to create a positive impact on the planet and
Good health and wellieing
Development of products and

society.

In 2024 the commitment to the seven already identified priority goals was
services that promote healthy
lifestyle habits and respond to the

reinforced with a focus on areas where the most significant impact is generated,
always aligned with the United Nations' 2030 Agenda.
health needs of customers

The sustainability strategy based on three pillagssocial, environmentabnd
economic/governance reflecting the importance of each of these dimensions for
the business's resilience and growithe Group emphasizes the social dimension,
given its proximity to the core business and high potential for impact, while
strengthening the commitment to environmental and governance practices that

supportresponsible and sustainable development.

10 4%»

Decent work and economic
growth

Conduct as a responsible
employer, which encourages best
practices with partners and
suppliers, ensuring an
economically viable activity that
respects alstakeholders

12 QO

Responsible consumption and
production

Influence, throughout the value
chain, behaviours that promote
the circular economy and the
responsible use of resources

Industry, innovation and
infrastructure

Innovative approach that
responds to customer needs and
fosters sustainable development,
with broad societal involvement

13 &

Climate action

Encourage customers, suppliers,
and partners to reduce their
environmental footprint, as well
as within the scope of its own
activity. The objective of reaching
the NetZero goal is a strategic
priority in Fidelidade's operations

Reducing inequalities

Provision of products and services
that respond to the needs of the
most disadvantaged segments of
the population. Responsible action
with employees and other
stakeholdersfostering diversity,
equity and inclusion

17 &

Partnerships for the goals

In order to achieve the remaining
Sustainable Development Goals,
Fidelidade will act in partnership

with its stakeholders to decisively

enhance the impact of its actions
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In 2024, we define&idelidade's double materiality matrixhich reflects financial and impaetated issues in a detailed and
structured manner, fully aligned with the guiding principles enshrined in our Vision.

This exercise underscores @eoup's commitment to incorporating environmensaicia) and governance (ESG) dimensions
across its operationshereby promotingustainabilityand longterm value creation

Material impact is linked to the actual or potential effects ffidelidadecan cause to people, the community, and the environment, in the
short, mediumand long term, through its direct activities or its value chain.

Financiamaterialityarises from external risks to which Fidelidade is expegadh could potentially affect the economic outcomes of its
businesses in the short, mediuand long term. Conversely, there are also potential positive financial intipaicksdelidadecan leverage
within its business model through business opportunities

Critical
—
L
()
<
&)
J
g o Climate Change
E Significant Mitigation
Longevity i f
@) | () Adaptation to Climate
x Social ® 0 () Change
(38 c " Inclusion °
O orruption - Employees
| ant Corporate Social and bribery alggsgtion.
mportan Responsibility @ @® © Corporate culture
2 ([ ) @ Biodiversity
= Water and ._Reporting , o _ Information-related
% Sea () POIIUI'onirreguIarities @ Relationship with suppliers ® impacts (data privacy)
|<TZ Circular W
: Econo orkers
E Informative Involvement @) of the Value Chain. Customer safety
O politician . ‘
< e lobbying
o Welfare
s Affected ® Animal Energy
- Communities
Minimum
Minimum Informative Important Significant Critical
FINANCIAL MATERIAUNPACTDNFIDELIDADE)
[ immediate integration into the businessintinue or accelerate integration into the business with priority@ Environmental
[ ] Business integrationontinuing or planning gradual integration into the business @ Social
[ ] continuous effortMaintain or constantly improve current practices @ Governance
[ ] Monitoring:looking for any relevant developments in materiality over time Subject to CSRD reporting obligations for at

least one segment of the value chain

The construction of this matrix was based on a rigorous process, structtioed stages

1. Definition of the methodologyefine the main methodological choices, based on the regulatory framework under
development;

2. PreassessmenBuild a preliminary view of financial materiality and impact;

3. Feedback collectiofzvaluate the double materiality matrix with selected internal and extstalatholders

4. Final validatiorf-ormally validate the double materiality matrix.
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To enhance understanding of theaterial topics identifieth our Double Materiality Matrix, the following is a description of
each of them:

Climate Change Mitigation The overall process of limiting the increase in the global average temperature®@® dbsve
Iﬂ pre-industrial levels, in line with the Paris Agreement.

Adaptation to Climate ChangeProcess of adaptation to current and projected climate change, seeking to assess and
mitigate its impacts.

Longevity- Seeking a longer average life expectancy and a better quality of life at all ages.

Employees Working conditions, equal treatment, opportunities, and other labour rights for employees.

FEEED

Social Inclusiorg Equal access to products and services, responsible marketing practices adiseramination.

g
)

o Digital Innovation¢ Adoption of technologies such as artificial intelligence and cloud computing, as well as advanced data
@3

o to management.

e

= Information-related impacts (data privacy)Privacy, freedom of expression and access to (quality) information.

Corporate Culture Group Standards, including values, mission, and Code of Ethics and Conduct.

% Corruption and bribery- The misuse of power for personal gain and the offering, donating, or receiving of something of
%}, value to influence a decision or action.

Q Whistleblowing - Whistleblower protection policiesincluding internal reporting channels, training, andasures to
e protect against retaliation.

%@ Corporate Social Responsibilitylnvestment in social cohesion and resilience through partnerships that address key
societal challenges.
Fidelidade anticipates that the strategic adjustments planned, as part of its continuous evolution, will fortify relatigtiship
stakeholders across all segments. The integrati®@S@ criteriaims to consolidate trust among customers, investors and
regulators, thereby creating more solid and collaborative relationdiipsoving the product offeringptimisingclaims
processesndincreasing transpareneym to strengthen customer satisfaction, thus promoting greater loyalty and retention. Tt
ongoing adaptation of the business modél likewise foster lontpsting strategic partnerships with service providers and sector
partners.

In addition, the measures stemming from tfmuble materialityassessment, particularly in the context of climate change, will
redefine the way the Company interacts along the value chain, by reinforcing trust and collaboration with all stakeholders.
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Additionally, we highlight thiROs (Impacts, Risks and Opportuniti@s}ach material topic:

TOPIC/SUBTOPIC DESCRIPTION IRO IRO IDENTIFICATION | SEGMENT OF THE VALUE Ci

Climate Change Mitigatid

Climate Change Adaptati

Sectoral exposure to climate change in insurance Negative Impact Insurance
Sectoral exposure to climate change in investments Negative Impact Investments
Transition risk in insurance Risk Insurance
Offering sustainable insurance for climate change mitigation Opportunity Insurance
Investment transition risk Risk Investments
Sustainable investment Opportunity Investments
Responsible management of climate adaptation Positive Impact Insurance
Investment to support the development of climate resilience Positive Impact Investments
Exposure to physical risk in insurance Risk Insurance
Exposure to physical risk in investments Risk Investments
Offering sustainable insurance for climate change adaptation Opportunity Insurance

Working conditions

Working conditions of employees

Employee engagement

Positive Impact

Opportunity

Own Operations and Supply Ch

Own Operations and Supply Ch

Equal treatment and equ
opportunities

Diversity, equity and inclusion

Positive Impact

Own Operations and Supply Ch

Other workrelated rights

Social inclusion

Informationrelated
impacts

Attraction of employees Opportunity Own Operations and Supply Ch
Employee data privacy Risk Own Operations and Supply Ch
Inclusive insurance Positive Impact Insurance
Greenwashing Risk Insurance
Data breach in thensurancesector Risk Insurance
Claims management data breach Risk Claims Management

Corporate Culture

Corporate values and commitments/corporate conduct

Ethicabehaviorof employees/corporate culture

Positive Impact

Opportunity

Own Operations and Supply Ch

Own Operations and Supply Ch

Corruption and bribery

Fighting corruption and bribery

Bribery and corruptionompliance

Positive Impact

Risk

Own Operations and Supply Ch

Own Operations and Supply Ch

Reporting irregularities

Whistleblowing and irregularigompliance

Risk

Own Operations and Supply Ch

Longevity

Social offer
Longevity offer

Demographic change

Positive Impact
Opportunity

Risk

Insurance
Insurance

Claims Management

Digital Innovation

Implementing digitalisation and artificial intelligence to improve the

customer experience

Efficiency of digitalisation and artificial intelligence

Digitalinnovationregulatory compliance

Positive Impact
Opportunity

Risk

Insurance

Insurance

Insurance

Corporate Social
Responsibility

Social purpose

Positive Impact

Own Operations and Supply Ch
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Fidelidade Group's ESG Strategy

Preparing for the future, contributing to the resilience of society, positively impacting all the Group's
stakeholders

&)

PROACTIVE ROLE IN THE RELEVANT ROLE IN THE RESPONSIBLE AND
ECOLOGICAL TRANSITION SOCIAL DIMENSION EXEMPLARY ECONOMIC

IMPACTING SOCIETY PLAYER
Climate Change Mitigation Longevity ,
Net-ZeroAmbition across the Preparing for a longer, quality life Suppllers anq Partners
L . Embedding sustainable practices
Value Chain: Operations, at all ages ]
across the value chain

Insurance and Investments
Sociallnclusion
Offering solutions adapted to all

segments of society Digital Innovation

Climate Change Adaptation . - "
. . . Developing digital capacities for a
Promoting climate action for a . . . .
more resilient society Emplovees higher quality an.d more inclusive
_ ploy _ service
Promoting a safe, equitable and
positive work environment
- . Governance
Biodiversity C te Social R ibilit Ensuring the highest standards of
Integration of a naturepositive (ngra el QC'a gspgn& nty excellgence ingthe company's
approach into business activity ctive role in contributing to ; -ompany
urgent social needs internal practices

Strategic initiatives (developed based on the material topics):

Offering sustainable products and services

Sustainable investments

Impact Center for Climate , .
Change Responsible Employer Responsible Procurement and
Partnerships
Net-ZeroTransition Plan and Active Player of Social
Forest Fund Responsibility _ _
Subscriber and Active
N , Promoter of Global ESG
Nature Positive Plan WeCare Commitment Commitments

= [E™EE
TIETEES L 13
QO | >

oiisee | 12 e | 13 S I
SISTRUES L
v QO @
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AREAS IMPACTED AND DESCRIPTION OF RELEVANT INITIATIVES

PROACTIVE ROLE IN THE ECOLOGICAL TRANSITIO JRSNSmanll ROLE IN THE SOCIAL DIMENSION IMPAC - pesponsIBLE AND EXEMPLARY ECONOMIC PLAYER
Climate Change Climate Change P . Corporate Social - .
Longevity Social Inclusion  Employees Responsibilty Suppliersand Partners  Digital Innovation Governance

NETZERORANSITION PLAN AND FOREST FUND

Adhering to thalisclosedNet-Zero Transition Plademonstrating our commitment to significantdduee GHG emissions,
not only to minimise our climate impact, but alegarticipate in the global effort to combat climate change actively
Developing théorestFund - Florestasle Portugal for the natural capture and storage of carbon, essential for achieving
Net-Zero targetsalongside the valuation of natural capital.

IMPACT CENTER FOR CLIMATE CHANGE (ICCC)

Promoing collaboration with thdmpact Center for Climate Change (IGEE@)ng the scientific community, political bodies
and experts, to generate key outcomes for the mitigation and adaptation of society in response to climate change, namel
the specific risks of climate change in Portugal.

NATURE POSITIVE PLAN

Srategicallyassesimgthe Group's environmental and climate impagghlighting thevital importance of nature and
ecosystemsreinforcing the commitment to sustainability and leveraging strategic partnerships.

AREAS IMPACTED AND DESCRIPTION OF RELEVANT INITIATIVES

PROACTIVE ROLE IN THE ECOLOGICAL TRANSITIO| ggléllzg.ﬁ'(\” RS {INEIS Ziete STl S go Lt RESPONSIBLE AND EXEMPLARY ECONOMIC PLAYH
Climate Change Climate Change P _ ) . Corporate Social . L .
B Responsbty e

OFFERING SUSTAINABLE PRODUCTS AND SERVICES

The Fidelidade Group maintains a continuous commitmeninimvation and sustainability in its product and service offerings
ensuring the protection of individuals and adaptation to emerging needs throughout the diffitages of lifeTo this end,
the Group's strategy involves:

A Providngacomprehensive range of produetith innovative coveragés I y i A OA LJ- G Ay 3 O dfigldio? Y S NE&
sustainabilityand encouraging responsible behaviour in the face of societal challenges;

A Addresigthe challenges of mitigatiomnd adaptationto climate change, promoting solutions that strengthen the
resilience of customers in the face of emerging environmental risks;

A Contribuingto the improvement of community welieing providing products that promote healthy lifestyles, encourage
prevention and facilitate access to essential health care;

A Ensuinganinclusive offerpromoting products adapted the most vulnerable segmentsnsuringequitable protection
and reducing the social aetivironmental protection gap

A In the field ofongevity develofing solutions and initiatives that stimulasavingsencouragng prevention in the health
areaandpromotingservices aimed at the senior populatiord thoseplanning this stage of life

With this approach, Fidelidade reaffirms its role as a strategic partner in building a more sustaitatdéusive future,
aligning with global demands feocial and environmental responsibility.
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AREAS IMPACTED AND DESCRIPTION OF RELEVANT INITIATIVES

PROACTIVE ROLE IN THE ECOLOGICAL TRANSITIO gglélfg'rAYNT ROESHINAEIS stele el Sl wat RESPONSIBLE AND EXEMPLARY ECONOMIC PLAYER
Climate Change Climate Change - , ) . Corporate Social - .
Mitigation Adaptation Biodiversity Suppliersand Partners  Digital Innovation Governance

ACTIVE AGENT OF SOCIAL RESPONSIBILITY

Promotinga cohesive and resilient society, through collaboration with entities that contribute to addressing key social
challenges, notably through tiRrémio Fidelidade ComunidgHalelidade Comunidadevard$ and other corporate social
responsibility initiatives that materialise the way the Group perceives the world.

WECARE COMMITMENT

Ensuringthe perpetuation of thAWeCare essend®/ guaranteeing the sustainability of individuals and their families, guided
by the premisego that life does not stdpThe commitmenéxtends beyond legal obligations by supporting the physical
rehabilitation and social, professional, and family reintegration of the most severely affected victims, and makes a tangibls
difference by creating new life projects and continuously supporting the population in the markets where the Group
operates.

RESPONSIBLE EMPLQYEGRE OF THE BEST COMPANIES TO WORK FOR
Ensuring equitable treatment, with fair remuneration, fostering diversity and inclusion.
Empowering employees, promotireskilling and upskillingo ensure adequate skills throughout their careers.

Providing support to employees in terms of economic, health and preparation for active life in retirement, aiding them dur
times of personal or family need.

AREAS IMPACTED AND DESCRIPTION OF RELEVANT INITIATIVES

PROACTIVE ROLE IN THE ECOLOGICAL TRANSITIO| :gé?g_ﬁ'{\” ROLE IN THE SOCIAL DIMENSION IMPAC RESPONSIBLE AND EXEMPLARY ECONOMIC PLAYH
o B e ggrsr:)%rs;ebﬁgmal o

RESPONSIBLE INVESTOR AND ISSUER OF GREEN BONDS

As a responsible investor, Fidelidade incredseésvestments in sustainable assets, focusing on the environmental, social,
and governance dimensions.dsiies green bonds with procead®cated to sustainable assets that contribute to a carbon
neutral economy.

RESPONSIBLE PROCUREMENT AND PARTNERSHIPS

In the relationship with its suppliers and partnérifluences the adoption of more sustainabkhavioursand privileges
those who uphold best practices, supporting them in their sustainability journey.

AREAS IMPACTED AND DESCRIPTION OF RELEVANT INITIATIVES

PROACTIVE ROLE IN THE ECOLOGICAL TRANSITION SCE)I(':“EI;/%’(\‘T ROLE IN THE SOCIAL DIMENSION IMPAC RESPONSIBLE AND EXEMPLARY ECONOMIC PLAYH
Climate Change Climate Change Corporate Social
Mitgation Adaptation Biodiversity Longevity Social Inclusion  Employees Responsibilty Suppliersand Partners  Digital Innovation

SUBSCRIBER AND ACTIVE PROMOTER OF GLOBAL ESG COMMITMENTS

Fidelidade subscribes to tieain global sustainability commitmeniiscluding the UN 2030 Agenda and the Sustainable
Development Goals.

Integrate initiatives such as UNEH, PRI, PSI, Global Compact and NZAOA.



Mechanisms that facilitate the
implementation of the Vision

To ensure effective execution of the outlined strategy, the
Group establishes a set of mechanisms that promote
cohesive, transversal and integrated action, ensuring
alignmentwith the UN 2030 Agendd hese mechanisms are
essential for consistently guiding the Group's actions in
harmony with theglobal sustainable development goals

CREATION AND REVISION OF PROCESSES...
and respect for all stakeholders

CREATION OF GOVERNANCE MECHANISMS...

as the Sustainability Committee, among others.

D REVISION OF EXISTING POLICIES...
Q—__ﬁ XAy O2 N1} NI ﬁ_)gyzl Fadzadl A
development of new policies.

Regarding the review of existing policies, Fidelidade Group
is responsible for updating and monitoringDiversity,

Equity, Inclusion, and Sense of Belonging Policy (DEK>)
responsibility is assigned to the People and Organisation
Department of Fidelidade Portugal Group, with the support
of the General Department of Corporate Affairs and the
Sustainability Department. Similarly, Bestainability

Policyis reviewed annually, under the responsibility of the
Sustainability Department, with the support of the General
Department of Corporate Affairs. TRemuneration Policy

in turn, is subject to an independent internal assessment,
carried out at a minimum annual frequenby,the
Remuneration Committee.

Fidelidade Group's stakeholders play a crucial role in
defining and consolidating its strategy. Through active
and continuous involvement, facilitated by various
channels and initiatives, the Group ensures a
structured identification of priority areas, a thorough
assessment of risks to be mitigated, and the
exploration of new growth and innovation
opportunities.

This commitment to a close and transparent
relationship fosters stakeholder trust, a crucial pillar
for the sustainability of the business model and the
creation of longterm value.

X GKIFIG O2yliAydzS G2 Syadz

X 0KFd Ay@2f @S (GKS O NA 2
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The constant
assessment of
stakeholder needs
and expectations
enables the Group
to identify the most

relevant material
topics for its
operations.
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2.1.3.1. Commitments and targets

Throughout the year, the Fidelidade Group remained committed to fultfiexgommitments and goals it had set out to meet in
the pastAlso, itannouncechew challenges for the years to come, in line with its strategic vision.

Social dimension 000

ay»

Accomplished in 2024

Recruitment oR people within Fidelidade Portugal Group with a disability rate exceeding 60% throughout 2024
Once again, the Trust index survey was carried out, where a sa3%atas obtaineid the Fidelidade Group

Once again, the Wellbeing Index GPTW was carried out, where a st2¥nas obtained in the Fidelidad&oup
100%of people enrolled in the leadership journey have completed the DEIP module

49%of Fidelidade Portugal Group employees responded to thesDEI&y

Short term 2025

Gender Pay Gapf less than 5% the Fidelidade Group

60%of the Fidelidade Portugal Group's employees in the FIDME Development Programme

100%of the employees that integrate Fidelidade Portugal Group are covered by the onboarding programme each year
Mobility rate in the Fidelidade Portugal Gragrpater than or equal to 12%

Voluntary attrition rate in Portugal should less than 3.8%

Lyydzr £ | O02dzyiAy3a 2F LINRPFSaaAz2yl t 145/000horsy 3 K2 dzNE 2 F

At least 47% of thieadership positions (Executive, Manager and Team Leader) at Fidelidade Portugal Group

held by women

Approximately 100%f the Fidelidade Group's employees choose to adhere to Collective Labour Agreements, when
available and optional
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I Environmental dimension @

Accomplished in 2024

NetZero Transition Plgmublished

12.6% reductiom the intensity ocopes 1 and 2 emissiamslisted shares and corporate bondsmpared to 2022
1.1% reductioin the intensity oscopes 1 and 2 emissioms thereal estate investment portfolilompared to 2022
16.7% reductioin emission intensity in the commercial underwriting segment in Potagglared to 2022

10% reductiorin emissions intensitiy the Private Motor underwriting business in Portugahpared to 2022

32.1% reductiom the intensity ocopes 1 and 2 emissions and business travel (scope 3) emissions in foxtlugihg Luz
Saude) compared to 2022

Nature Positive Plgrublished
Launch of thédmpact Center for Climate Change

Transition tal00% renewable electricily operations in Portugal (excluding islands and Luz Saude Group)

Strengthen theNature Positive Plamcluding analyses of naturelated impacts and dependencies, and develop
biodiversity metrics

Definition of a specifiNetZero Transition Pleor certain geographies within the Group

Reducet0% intensity of Scopes 1 and 2 emissionghe listedequity portfolio and corporate bonds
Reducet5% intensity of Scopes 1 and 2 emissionghereal estate investments portfolio
Reduceemission intensity by 3086 the commercial underwritingegmentn Portugal

Reduceemissions intensity by 26% in the private motor underwriting business in Portugal

Reduceb0% intensity of scopes 1 and 2 emissiortbusiness travel (scope 3) emissions in Portugal (excluding Luz
Saude)

AchieveNetZeroin operations in scopes 1, 2 and 3

AchieveNet-Zeroin investments; portfolios of listed shares, corporate bonds and real estate investgemt in
insurance underwriting commercial and private mot@egmentsn Portugal

7 Companiegonsidered Fidelidade FidelidadeAssisténciaFidelidadeRe, Multicare, Tenaxand ViaDirecta
8 SinceJune2024
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I Economic dimension/Governance dﬂb

Accomplished in 2024

Revision of the definition of sustainable Life Financial products in accordance with Articles 8 and 9 of the Sustainable Fir
Disclosure Requirement (SFDR)

Further analysis of suppliers according to ESG criteria
Procurement Policy review

Elaboration of a Supplier Code of Conduct

Inclusion of sustainability performance indicators in the annual evaluation of employees, including at the Executive
Committee level

Beginning of sustainability training for the mediation network in Portugal

Active patrticipation in the development and dissemination of the 1st guide for the definition of Transition Plans ireinsuran
companies by the Forum for Insurance Transition teAéed

Short term 2025

Review of the Notife offering by aligning products with ESG criteria
Launch of Life Financial products in line with Article 8 of the SFDR
Strengthen supplier analysis based on ESG criteria

Launch of a sustainability certification for the mediation network in Portugal
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2.1.3.2. Involvement with initiatives and entities

The Fidelidade Group actively participates in several initiatives and
collaborates with national and international entities, demonstrating a
proactive approach in creating a positive impact on society by promoting

responsible and sustainable practices.

In 2024, the Fidelidade Groinitiated new partnerships and continued existing collaborations establis2623

Principles for
Responsible
Investment

=:PRI

PRIg Principles for
Responsible Investment

Member and signatory of
Principles for Responsible
Investment

..........
BUSINESS
ROUNDTABLE
PORTUGAL

Business Roundtable
Portugal

Cocoordinator of the
sustainability working group with
EDP and member of several
other working groups

™ ASSOCIACAQ
PORTUGUESA
kh_/ DESEGURADORES

Associacéo Portuguesa de
SeguradoragPortuguese
Associationof Insurerg

Member of the seismic risk
working group

UN®

environment | finance
programme initiative

PSk Principles for
Sustainable Insurance

Member and signatory of
Principles for Sustainable
Insurance

C GRACE

Grace

Member and participant in
several working groups, such as
the sustainable finance group

oY), DIVERSITY &

¥ INCLUSION JOURNEY

Diversity & Inclusion
Journey

Member of the Beyond Diversity
Roundtable

FIT | Forum for Insurance
Transition to NetZero

Member of the Forum for
Insurance Transition to N&ero

BCSD

PORTUGAL

BCSD Portugal

Signatory to the Charter of
Principles

of Companies for Sustainability,

as
part of Jornad&2030Member of
various BCSD working group

i,
3‘@3 United Nations

Wy Global Compact

United Nations Global
Compact

Signatory to the 10 UN Global
Compact Principles

NZAOA Net-Zero Asset
Owner Alliance

Member and signatory of the
Net-Zero Asset Owner Alliance

cccccccccccc

Lisbong European Green
Capital

Signatory to the Lisbon
Commitment European Green
Capital 2020 Climate Action
Lisbon 2030

MENTAL HEALTH
VI WORTLCE PACT

Mental Health in the
Workplace Pact

Signatory to the Mental Health N\

in the Workplace Pact (PMHW)
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CSR Europe

Signatory of the CEOs Call to
Actiong A New Deal for Europe

(e1y sinro

Casa do Impacto

Official Partner of the Target
Programme

Porto Climate Pact

Signatory of théactodo Porto
para oClima(Porto Climate
Pact) that aims to achieve
carbon neutrality in the city by
2030

Negdcios

Member of the Strategic Council
of the Portuguese Sustainability
Award

INCLUSIVE
CZMMUNITY
FORUM

Nova SBE Inclusive
Community Forum

Signatory of the commitment to
the ICF, Inclusive Community
Forum

ASM
ALIANGA PARA PROMOGAO DA

SAUDE MENTAL NO LOCAL DE TRABALHO

ASMg Alianca Portuguesa para
a promogéo da saude mental no
local de trabalho

Member of theAlianca
Portuguesa para
a promogao da saude mental no
local de trabalho
(Portuguese Alliance for the
promotion of mental health in
the workplace)

&, [
T 1®APPDI

Associacao Portuguesa para a
Diversidade e Inclusa@Portuguese
Association for Diversity and Inclusion)

Smart Waste Portugal
Association (ASWP)

Signatory of th€arta
Portuguesa para Biversidade
(Portuguese Diversity Charter)

FUNDACAD
JOSE
NEVES

Fundacgaalosé Neves
(José NeveBoundation)

Member of the Smart Waste
Portugal Association

MindForward
Aliance

Mind Forward Alliance

Member of Mind Forward
Alliance, a
global network of industry
leading companies committed to
putting mental health at the top
of their organisations' priorities

Signatory tdPactopara Mais e
MelhoresEmpregoparaos
JovengPact for More and Better
Jobs for Young People
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3.1. Market context

I Macroeconomioutlook®

GlobalMarket

Theyear 2024 was marked by a slowdown in inflation to
5.8%sas a result ofmonetary policies aimed at restoring
price stability following the significant increase recorded in
2022.

However, despit¢he more restrictive monetary policies
being felt globally, thevorld economy remained resilient.

Thus, coupled with the containment of inflatigihiobal

growth of approximately 3.2% is expected in 2@24ilar to

the rate observed in 20230(1 p.p.), benefiting from the
strong dynamism of developed economidsch offset the
slowdown experienced in certain developing economies due
to production and transport disruptions, increased conflicts
and extreme weather events.

By mid2024,major central banks began a slow transition to
lower interest rateswhich willboost investmenand

stimulate labour marketis more developed countries.
However, theall in reference rates led to increases in
financial assefprices andigherrisktakingin the search for
investments with greater returns

2 IMF Economi®utlook(Oct2024), BdPEconomidulletin(Dec2024).

Portugal

In Portugaleconomic growthleceleratedto 1.6%a
decrease of 0.9 p.p. compared to 2023, reflecting the
reduced contribution of net exportsxdinvestment
components

Inflation also decreased compared to the previous year,
from 5.3% in 2023 t2.6% in 2024in line with the trend
observed in the Eurozone, resulting from the moderation of
international prices.

On the other hand, thenemployment ratelecreased by
0.1 p.p. compared to 2023, settling&d% in 2024

Latin America

Latin America recordedgrowth of 2.1%n 2024, slightly
below the 2.2%f the previous year, reflecting the impact
of restrictive monetary policiesn the labour market and
domestic demand. Meanwhilinflationaveragedl6.8%
i.e., 2 p.p. above the value recorded in 2023.

SubSaharan Africa

The SukSaharan Africa region recordedonomic growth

of 3.6%in 2024 similar to the 2023 growth rate, which
continues to reflect disruptions in the production and
transportation of goods, regional conflicts, civil unrest, and
the adverse effects aflimate shocks. On the other hand,
inflationin this region remains arourk8% reflecting the
negative effects of currency devaluation in open economie:
and the poor performance of agriculture, impacting food
prices

"The year 2024 was marked by the
normalisation of inflation levels and
the decreaseof Euribor following its
peak in September 2024, as a resu
of the monetary policies
implemented by the ECB."

Filipe Almeida
Financial Department
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I Framework of the insurance sector

PortuguNonLife businesssrket Portuguesénsurancenarket

Unit: million euros; Source: ASF

In 2024, the Portuguese insurance market recordtated

IANRAA LINBYAdzy @FtdzS 2F ewmn T ) K2
compared to 2023reflecting the expansion of thdfe kg v
AS3YSyd o6bon odid théNdnLifebuBiness) A 14,318

which maintained its growth trajectoryaving recorded a
premiumamountoE T ®n 6 Af f A2y Z wmMn P

Theincrease in production in the Life segmeats primarily
due to the Financial Life component, particularly in terms
capitatlight, guaranteedate products, which were
positively impacted by the high#ran-in-recentyears
interest rates. 2023 2024

In turn, theproduction of the NotLife business maintained
its upward trendgaining further momenturnompared to
the previous year, primarily due tioe economic recovery

and still reflecting theecent inflationary context L RaElis |3

NonLife: Gross premiums

In the NonLife business, it sssential to highlight
the positive growth recorded in the Health line of
business (+17.6%)hich benefits from a context
where the population is increasingiyare of the
need to complement the services of the National

Car 2.098 2.361 12,5%
Health 1349 1.586 17,6%
Fireand Other Damage 1.181 1.277 8,2%

Health System. This growehabled theHealth line WorkersCompensation  1.140 1.251 it
of business$o consolidate its position as thecond Other 882 883 0,1%
largest line of business in the Nbifie segmentwith Total 6.651 7.358 10,6%

premiums reaching,586 million euros Unit: million euros; Source: ASF
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International insurance market

Latin America

In the Latin American marketshere the Fidelidade Group operates, particularly in Peru, Bolivia, and Chile, théeNmrsiness
maintained its growth trend, albeit with a deceleration in Nde businest 2023.

Conversely, theife segmentxperienced aery high level of growth in 202%,ven by the robust commercial performance of
annuity products, particularly those related to survivorship anégéprovision.

NonLife: gross premiums by country

Peru 13.5% 1.3%
Chile 56% 1.1%
Bolivia 56% 2.6%

Unit: %YoYariation

Source: Local Regulatory Authorities with updated information as of
November 2024 (Peru and Bolivia); Chile with values projected by AACH
(Asociacionie Aseguradorede Chile A.G.)

Africa

In Africa, theFidelidadeGroup is present iAngola
Mozambigueand Cape Verde

In Angola the production growth trend continuedvith an
increase of around 38%n 2024 compared to 2023, mainly
driven by the growth of the Nehife business, which saw a 52%
rise. On the other hand, in the Life segment, there was a
decrease 0f41% compared to 2023.

In the Mozambicannsurance market, there was #@rcrease in
premiums in 2024+6%' compared to 2023) explained by a 6%
increase in Nothife businesand 5% in the Life business
compared to 2023.

Regarding th€ape Verdean market 2024 there was an
increase in production, of around &éompared to 2023, driven
by the increase in premium in the Nbife businesé+10%
compared to 2023). On the other hand, the Life segment
recorded a decrease af0% compared to 2023.

10 Associacade Seguradorasle Angola(Associatiorof Angolaninsurer$, Septembe2024

Life: gross premiums by country \ \
Peru 8.0% 13.9%
Chile 19.0% 4.2%
Bolivia 54% 6.8%

Unit: %YoYariation

Source: Local Regulatory Authorities with updated information as of
November 2024 (Peru and Bolivia); Chile with values projected by AACH
(Asociacionle Aseguradorede Chile A.G.)

11 QuarterlyMain IndicatorsReport(Ill Quarter2024) ¢ ISSMnstituto de Supervisade Segurosie MogambiqueMozambiguelinsuranceSupervisionnstitute).

12 Statistics2nd Quarter2024¢ Bancade CaboVerde(Bankof CapeVerde)
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I Market positioning

Positioning of theFidelidadeGroup in the TotalMarketShareLifeandNon-Life Unit: %; Source: ASF
Portuguese market
In 2024, theFidelidadeGroup maintained its position as a T0.6P 706
. o (+0.6Pp) (+0.6pp)
leader in the Portuguese marketgistering an overall ﬁ

market share 080.2%yhich corresponded to ancrease
of +0.6 p.p. compared to the previous year, reflecting the
evolution of the Life and Ndrfe businesses

29.6 30.2 304 310

Inthe Life segmenthe FidelidadeGroupsawan increase in
its market sharéy +0.6 p.p. compared to 2023, mainly

reflecting the increase in the weight of the Life Finarticial Total Life NonLife
of businesswhere theFidelidadeGroup holds a larger share
of total Life premiums. I 2023 M 2024

Inthe NonLife businesg-idelidadéncreased its market

shareby +0.5compared to 2023, mainly due to Marketshareof LifeBusiness Unit: %; Source: APS
strengthened positioning in the Workers' Compensation,

Personal Accidents, and Fire and Other Damage lines, du

strong commercial dynamics.

On the other hand, thelealthandMotor linesof business
recorded growthin line with the marketreflecting a

prudent risk underwriting policy with a greater focus on th
profitability of these business lines.

Life Risk And Annuities Life Financial

I 2023 M 2024

MarketShareof Non-LifeBusiness Unit: %; Source: APS

We continue to
strengthen our
leading position in the |
Portuguese market comemonncnims T et
with a market share i
of 30.2%.

22.923.9
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In the International
market, the year 2024

Positioning of theFidelidadeGroup in the was aISO marked by

international market

In 2024, theridelidadeGroup solidified its position in the the Strengthen I ng Of
the Group's position.

insurancemarketsof both Latin Americand theAfrican
continent.

Cape Verde
Bolivia Garantiavasthe LAY }
Alianzaeached thesecond market leadewith a "\ S 7
position with amarket share of share 0%67.0%". \s ~
20.8%For its partAlianzaVida ’\/"/“\?
reached thesecond positionwith 2
amarket share of 19.8%. . \J\f\
5
'\
Mozambique
Paraqua: ” FidelidadeMogambique reached the
AIiang aPZraguay second positiom the insurance market,
° o— reachecthe eighth with a market share &5.294°.
positionwith a
Peru market share 04.9%.
Grupo L&Positivareachedfourth Angola
positionwith amarket share of FidelidadeAngola reached a
13.2%¢, +0.1 p.p. higher than the market share 012.7%reaching
previous year. the third positior®.
— Chile
FID Chile reached
the eighth position
with a market share
of 3.8%.

13 peru SBNovember2024 Bolivia APSNovember2024 Chile CMFSeptember2024 ParaguayBCP Central
Bankof ParaguayDctober2024

14 IncludesLaPositivaGeneralesand LaPositiveVida

15 Reportof quarterly Main Indicators(l1l Quarter 2024 - ISSMMozambiquensuranceSupervisiorinstitute).

16 Associacade Seguradorasle Angola, September2024

17 Bankof CapeVerde,June2024
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3.2. Innovation and Digital

Disruption

Technological evolution continues to redefine global
dynamics, driving the transformation of economies and
the creation of value on a large scall the current

context, technology not only optimises processes but also
enables the adoption of new business models, allowing for
a more agile and resilient adaptation to market
fluctuations.

In 2024, the insurance sector maintained its focus on
implementing disruptive technologiesd developing
innovative strategiegnsuring areffective response to
growing consumer demandsdchanges in the regulatory
and market frameworKT his trajectory of innovation remains
essential to meet the expectations of clients, who
increasingly value solutionbaracterisedy transparency,
speed and accessibility, as well as simplified and highly
personalisednteractions. Emerging technologies, such as
Artificial Intelligence (At)including the latest evolution of
generative A¢, automation, big data, the Internet of Things
(IoT), andblockchain continue to profoundly transform the
operations of insurers, driving significant gains in efficiency,
security,and personalisationf services.

The incorporation of these technological solutions has led to
significant advancements in the optimisation of
fundamental processes, suchmeduct underwriting, claims
management and data processiegntributing to the
minimisation of operational errors through automation,
while increasing the quality and efficiency of the services
provided.

In the insurance sector, tHepen insurance" movement

has been noteworthyfacilitating more efficient data
exchanges between insurers and other financial
institutions, thus enabling the offering of personalised
products and an improved consumer experience. There ha
also been a visible increasdle use of technologies that
connect devices for re¢ime risk monitoringadjusting
premiums, and encouraging healthy and responsible
behavioursThe use of Al for underwriting and risk analysis,
as well as investing in simplified and secure customer
experiences, including thmodernisatiorof payment
systems, the use of mobile appsd accessible digital
products, has been evident.

The insurancesectormust strike a balance between
innovation and responsibility, strategically and ethically
implementing technologies, strengthening cybersecurity
to protect consumer privacy, and ensuring data
protection and operational integrity. It is crucial to foster
a culture of transformation and innovation that benefits
both customers and employees, providing a safe
transition to a more integrated and inclusive digital
future.

In the insurance sector, digital
disruption stands out for its
ability to redefine how insurers
operate, manage risks and
interact with customers.



Innovation and digital . . Talent
h ) Longevity Climate change
disruption management

Market context 48

3.3. Longevity

The ageing of the population is a global transformation with profound
impacts on social, economic and healthcare systems. This demographic
shift, driven byincreases in life expectancy and declimeiirth rates,
represents a structural trenth Europethe continent with the oldest
population it is estimated that 30% of the population will be over 65 years
old by 2050. Portugalhe fourtholdest country in the worlds expected to
reach this milestone by 2048 decade ahead of the European average.
While this data represents a significant achievement in terms of longer
lives, the 10.5ear gap between total life expectancy and average healthy
life expectancy in Portugal highlights the urgent need to improve the
quality of life for the population.

The pressure on Portugal's healthcare and financial systems is a direct ar
inevitable consequence of an ageing population. On the one hand, many
older generations have not adequately prepdredhe additional years of

life, resulting irinsufficient saving® cover the health costs associated

with longer life spans. On the other haydung people face the challenge

of balancing an increasingly unfavourable ratio of workirgpeople to
dependentsexacerbated by high emigration rates, which contribute to
demographic imbalances.

Insurance companies play a central role in promoting longevity and
defining strategies for sustainable financial planning and dignified
ageing. By providing solutions adapted to the needs of an increasingly
aged and financially vulnerable population, the insurance sector actively
contributes to mitigating the challenges associated with demographic
ageing.

This scenario is furthexacerbated by low levels of financial literacy and
limited savings capacity, which complicates the adoption of effective
longevity planning strategies amoygunger generations.

In this context, insurers, in addition to offeriiiancial instruments aimed
at health and retirement protectigihave been redefining their strategies,
starting to promote prevention and healthy lifestyles, with an increasing
focus on financial education and awareness from an early age.
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3.4. Climate change

The fight against climate change continues to giobal
priority in society, with the occurrence of extreme weather
events such as increasingly intense and frequent wildfires
and heatwaves, alongside more violent storms and severe
flooding¢ which havecaused disruptive effects across
various sectors and test the resilience of organisations.

The latest data from the European Copernicus system
records2024 as the hottest year on record, with an average
temperature 1.5Cabove preindustrial levels, marking a
new escalation of the climate crisis.

In response, COP29 aimed to
bolster climate action on an
international scale by promoting
the mobilisation of financial
resources to mitigate the
environmental crisis.

The conference emphasized the urgency of accelerating the
transition to amore sustainable economwith a particular
focus on supporting underdeveloped countries. It reaffirmed
the importance of adhering to the Paris Agreement.
However, the current pace of emissions reductions
increasingly compromises the viability of this goal.

TR RNNN
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The insurance sector, due to its intrinsic nature of protecting
against unforeseen events,particularly vulnerable to the
impacts of physical risks arising from extreme weather
events.

Considering this trend, insurers have adopt¢uaactive
approach striving not only to manage damages but also to
anticipate them, thereby minimising the effects that
directly impact their portfolios as well as the lives of their
clients and society at large.

This commitment is reflected in the development of
innovative insurance solutions and tailored coveraags,
well as the evolution of risk assessment processes and the
optimisationof claims management, employing predictive
models that ensure agfficient response amidst
increasingly volatile and unpredictable scenarios.

Regardingransition risksthese arise from actions

necessary to consolidate a lmarbon global economy,
driven by a legal and regulatory framework, exemplified by
initiatives such as th€limate Lavand theEuropean
Taxonomys well as the growing demands from
stakeholders concerning the sector's exposure to fossil
fuels, which may necessitate significant changes in busine:
strategy.

Nonetheless, climate change can creapportunities The
need for solutions that integrateSG criterigs

transforming insurers' business models, driving them to
develop products and services that contribute to a more
climateresilient economy. Moreover, adoptisgstainable
investment policiesvith an emphasis on green businesses,
is crucial to meet the current market expectations, ensure
the sector's sustainability, and mitigate reputational, legal,
and financial risks.
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3.5. Talent management

In a context in which employees assuméneneasingly
central and strategic role in organisatiptiee adoption of
innovative solutions that respond to this new dynamic and
promote a distinctive employee experience has become a
strategic priority.

The ability to attract, retain and develop talent is currently
a critical factor for the competitiveness of organisations
on a global scale, in an environment characterised by
increasing complexity and intensified competition.

Simultaneously, the concept of tRature of Work ("FoW")

has been driving structural transformations in human capital
management teams, requiring a redefinition of work
models, the evolution of essential skills, and the
diversification of talent modalities, including internal
resources, freelancers, and crowdsourcing models.
Furthermore, the adaptation of workspaces has been
fundamentalin reinforcing organisational culture and
fostering a dynamic and collaborative environment.

Additionally jntergenerational coexistence in the labour
markethas imposed new demands on talent management,
making it essential to implement personalised approaches
that reconcile different career expectations, communication
styles, and alignment of organisational values.

Climate change

Talent
management

50

Attractive and inclusive
work environment

N
WELIBEINGND DEI PROGRAMS

Investment irwellbeing programsfocused on addressing
burnoutg a problem amplified in the pogtandemic scenariq
anddiversity, equity, and inclusion ("DEI") initiativase
solidified as a fundamental piliarpreparing teams for future
challenges, making them more competitive and aligned with
organisational values.

AN

£

FLEXIBLE WORK MODELS

Attracting young talent and optimising remote work models are
crucial. However, as th®undaries between the virtual and
physical domains become increasingly blureedi more
organisations adopt hybrid structures, the role of managers
becomes increasingly significant. It is necessary to empower
them to ensurea balancéetween productivity and welleing.

&
o4

ARTIFICIAL INTELLIGENCE (Al)

The integration of Al into the employee experience plays a
decisive role by enablingnaore agile and personalised
approacho talent management. By adopting cuttiadge
practices, companies not only strengttterir talent

attraction and retention efforts but also position themselves
to lead innovation, therebgnsuring a competitive advantage
in aneverchanging landscape

365

GAMIFICATION

The incorporation of innovative methodologies, such as
the use of gamified dynamics, transforms the learning
process into a morimteractive, engagingndadaptable
experience tailored to individual demands.

—
opoo
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SMART BUILDINGS

The concern for productive workplaces that meet the
needs of employees has been at the forefront of
organisational priorities. The use of smart capabilities
that enhance productivity, innovation, and wedling, the
promotion of personalised experiences that motivate
employees and foster balance, and the use of tools and
collaboration platforms that support dynamic and
asynchronous work environments are essential topics for
organisations to thrive.
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4.1.1. Consolidated accounts

I Profit and Losg key indicators

Summary of Results

2024 2023 Var. 20242023

Written Premiums 6,171.¢ 5,206.¢ 18.5%
Life 2,999.¢ 2,305.¢ 30.1%
Non-Life 3,172.2 2,901.t 9.3%
Result of NosLife and Life Risk insurance contracts 366.5 236.¢ 54.8%
Combined Notbife Ratio 90.7% 93.8% -3.1p.p
Technical result dfinancial Life'8 35.€ 324 10.0%
Investment results: 20 58.¢ 69.€ -15.4%
Investment YieléP 3.0% 2.8% 0.2 p.p
Non-operating earningd -133.2 -60.7 119.7%
Earnings before tax and minority interests 327.¢ 278.2 17.8%
Taxes and minority Interests -154.: -97.¢ 57.7%
NET INCOME 173.t 180.2 -3.8

Units: millions of euros

2024, the Fidelidade Growgpnsolidated gross written premiumesached6,171.9 million eurgsa18.5%increasecompared to
the previous year.

Theinsurance contraaesultimproved significantly to 366.5 million eurcspresenting a 54.8% increase compared to 2023,
driven by higher revenues from insurance contracts, the containment of loss ratio levels, and increased efficiiecyedsn
lower costs allocated to the business lines.

Thecombined ration 2024 stood a80.7%underscoring the robustness of risk underwriting policies and a high level of
operational efficiency.

Thetechnical result foFinancial A FS NBF OKSR eop®c YAfftA2YyZE | mMnom: AYONSBI
performance of Financialfeproducts with Profit Sharing

Theinvestmentresultamounted t058.9 million eurosadecrease of 15.4%gflecting higher guaranteed rates to customers of
Fixed Rate products.

Thenon-operating resulshowed a deterioratioto -€ M 0 0 ® H, refekting ici2abed neattributable expenses, related,
among others, to the costs arising from the debt issuance that occurred in 2024.

As a result of the factors indicated above, particularly due to theoperating resultnet incomedecreasedy 3.8% compared

to 2023 to 173.5 million eurasHowever, when considering recurring performance, i.e. excludingecarring impacts and
extraordinary events related to restructuring costs and real estate aadiistedy’ S Ay 02YS | Y2dzyGSR i
reflecting aROE of 9.4%.

18 Includesthe resultof Unit Linkedproducts

19 Excludednit linkedproductsandselfuse properties

201t includesthe resultof the financialcomponentof insurancecontracts
21IncludesNonrattributable Expenses
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I Written Premiums

Consolidated premiums

2024 %Mix 2023 % Mix Change 24/23

Life*2 2,999.¢ 48.6% 2,305. 44.39 30.1¥
Risk and Annuities 570.¢ 19.0% 527.€ 22.9% 8.2%
Financial Life 2,428.¢ 81.0% 1,777.¢ 77.1% 36.6%
NonLife 3,172.: 51.4% 2,901. 55.7% 9.3
Car 964.¢ 30.4% 890.4 30.7% 8.4%
Health 684.€ 21.6% 609.2 21.0¥ 12.4%
Fire and Other Damage 693.4 21.9% 632.5 21.8% 9.6¥%
Workers' Compensation 489.( 15.4% 441.¢ 15.2% 10.7%
Others- NonLife 340.2 10.7% 327.€ 11.3% 3.9Y%
Total 6,171.¢ 100.0% 5,206.¢ 100.0% 18.5%

Units: million euros
Geographic Breakdown

2024 %Mix 2023 %Mix Change 24/23

Lifex2 2,999.¢ 100.0% 2,305.¢ 100.0% 30.1¥
Portugal 2,157.] 71.9¥ 1,567.¢ 68.0¥ 37.6%
International 842.¢ 28.1% 737.€ 32.0% 14.2%
Non-Life 3,172 100.0¥ 2,901t 100.0% 9.3%
Portugal 2,179.: 68.7% 1,936.¢ 66.7% 12.5%
International 993.C 31.3% 965.2 33.3% 2.9Y%
Total 6,171.¢ 100.0¥ 5,206.¢ 100.0% 18.5%
Portugal 4,336.: 70.3% 3,504.2 67.3% 23.7%
International 1,835.¢ 29.7% 1,702.¢ 32.7% 7.8%

Units: million euros

TheLifesegmentecordeda 30.1% increase compared to the previous year, to 2,999.6 million euros, primarily reflecting the
performance of Financihlife premiums in Portugal, which were positively impacted by the current interest rate environment.

Additionally, thdénternational Lifessegmenexperienced a 14.2% increasesr the previous year, primarily driventhg
performanceof The Prosperity Company group.

In the NonLife businesghe Fidelidade Grougrew by 9.3%n 2024, reachin®,172.2 million eurgsvith positive results across all
business lines and in most geographies. It is noteworthy that, in 202atehsational businessccounted for approximately
31.3% of the total volume of Neuife written premiums

22 |ncludesdeliveriesrelatingto investmentcontracts
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Premiums in Portugal

2024 %Mix 2023 %Mix Change 24/23

Life 2,157.1 49.7% 1,567.¢ 44.7% 37.6Y
Risk and Annuities 189.€ 8.8% 195.€ 12.5% -3.1%
Financial Life 1,967.5 91.2% 1,372.2 87.5% 43.4y
NonLife 2,179.: 50.3% 1,936.4 55.3% 12.5%
Car 739.7 33.9% 674.5 34.8% 9.7%
Health 557.4 25.6% 479.1 24.7Y 16.3%
Fire and Other Damage 364.¢ 16.7% 324.1 16.7% 12.6%
Workers Compensation 378.7 17.4y 333.2 17.2% 13.7%
Others- Non-Life 138.t 6.4% 125.2 6.5% 10.5%
Total 4,336.: 100.0% 3,504.2 100.0% 23.79

Units: million euros

In Portugal Fidelidade Group reportedfavourable performance in the Ndvife businesgrrowing 12.5%ompared to the
previous year, which wabove the market average (10.6%)ven by most business lines. This progress enablawmease in
the NonLife market share by 0.5 p.p. to 29.5%ithin the NonLife activity, thdHealth and Workers' Compensation sectors
recorded the highest growth ratest 16.3% and 13.7% respectively. Moreok&lelidade'snarket share in Portugal for the
Workers' Compensation segment increased by 1.1 30.3%.

In theLifesegmenin Portugal Fidelidade recorded37.6%increase in premiums of 37.6% compared to the previous year
influenced by the favourable evolution of the Finarcifd products.

International businesgpremiums

2024 %Mix 2023 %Mix Change 24/23

Life 842.¢ 45.9% 737.€ 43.3% 14.29
Risk and Annuities 381.c 45.3% 332.C 45.0% 14.8%
Financiat Life 461.2 54.7% 405.€ 55.0% 13.7%
NonLife 993.( 54.1% 965.2 56.7% 2.9%
Car 225.1 22.7% 215.¢€ 22.4Y 4.3%
Health 127.2 12.8¥% 130.1 13.5% -2.2%
Fire and Other Damage 328.€ 33.1% 308.4 31.9% 6.6%
Workers Compensation 110.: 11.1% 108.€ 11.3% 1.5%
Others- NontLife 201.¢ 20.3% 202.z 21.0¥ -0.2%
Total 1,835.¢ 100.0% 1,702.¢ 100.0% 7.8%

Units: million euros

The amount of premiums from international business read)885.6 million euros in 2024 , 7.8% higher compared to the
previous year, primarily drivéay thecontribution of the Life segment
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The NorLifesegmengrew by 2.9% compared to 2028:spite being negatively impacted by exchange rate effects, notably in
the-businesin Angola. On the other hand, Chile, Paraguay and Cape Verde were the geographies that contributed the mo.
the growth of international Nohife premiums.

TheLife Risk and Annuities segmembichholds significant importance in the Latin American market, record4dd8 growth
primarily driven byncreases in operations in Bolivia and Peru. On the other hanHinthrcialifesegmensaw agrowth of
13.7%driven mainly by the activity of The Prosperity Company group.

2024 2023 Change 24/23

%Life 9%Non-Life Total %Life 9%Non-Life Total %

PERU 40% 60% 747 4 35% 65% 691.€ 8.0%
LIECHTENSTEIN 100Y 0% 360.7 100¥ 0% 319.€ 12.8%
BOLIVIA 43% 57% 167.5 46% 54% 181.7 -7.8%
CHILE 0% 100% 166.C 0% 100% 130.4 27.3%
FRANCE + LUXEMBOURG 28% 72% 104.€ 25% 75% 102.¢ 1.8%
MACAJ T7% 23% 73.4 71% 29% 76.5 -4.1%
SPAIN 16% 84Y% 58.0 6% 94% 49.4 17.4%
ANGOLA 5% 95% 56.2 5% 95% 61.4 -8.4%
MOZAMBIQUE 15% 85% 53.0 10% 90% 47.9 10.5%
PARAGUAY 10% 90Y 24.8 3% 97% 19.2 29.3%
CAPE VERDE 17% 83Y 24.1 16% 84% 22.C 9.4Y%
TOTAL 46% 54% 1,835.¢ 43% 57% 1,702.¢ 7.8%

Units: million euros

Geographical distribution

In 2024 Latin Americaccounted fo0%of the FidelidadeGroup's international business, with the remaird0§o distributed
amongEurope (29%Africa (7%)ndAsia (4%).

60%
atAn Il PcrU B LIECHTENSTEIN
I soLvia Il AnGoLa
CHILE I cAPE VERDE
PARAGUAY [l mozAamBIQUE
gt?r‘;/‘;)e FRANCE + LUX [l mAcao
B spAIN

Africa
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Summary of Balance Sheet

2024 2023 Change 24/23
Total assets 22,050.¢ 20,285.: 8.7%
Assets under manageméft 19,160.¢ 17,367.¢ 10.3%
Insurance contract liabilities and investment contrcts 15,776." 14,247 10.7%
Margin ofContractual Services 411.E 428.2 -3.99
Equity 2,503.¢ 2,672.¢ -6.3%
ROE 6.7% 6.9% 0.2 p.p

Units: million euros

In 2024, Fidelidadassets under management reached 19.2 billion eunomcrease of 10.3%9r11pared to 2023, yvith 23% of this
amount relatedto unit-linked contractsTheinvestment portfolipnot relatedtounif A y{ SR LINE RdzOG & | Y2
achievingan average annual return of 3.0%.

Within this contextthe policy of diversification by asset class and geographies contink@24, aimed at maximising returns

with an appropriate level of risk given the environment of rising interest rates and considering the optimisation ofathe capi
structure under the Solvency Il regime.

Inturn,insuranced 2 Y G NI OG f AL O0AfAGASEA YR Ay@SaliySyid O2yiaN)» Ola 4
driven by the evolution of liabilities associated with investment contracts.

TheYF NBAY 2F O2y G NJ Oldzd f iri282Jan9 SecreadSdor@pkirEdRo teerpmawiodsp/eal” Aritndrily 8ug
to the activity in Portugal.

Equity, excluding minority interests, stoodeatt ®p , @cAdict’A 2RISONB I &S O2Y LI NBR (2 HAHO?
million dividend distributionwhich was partially offset by the positive evolution of the revaluation reservavétage return on
equity (ROBE)yas6.7%.

In 2024, Fidelidade issued Restricted Ties 1 Notes as part of itsA cgpital optimisation programme. Consequently, at the end
2024, after consideringisA SNJ 0 y2 (1 Sa A aadz®drdinated debthn 2 mEt 11 E8 OmPtoatlébdp Y A
total assets ratiovas4.6%.

23 |ncludespropertiesfor own use
24Includesthe valueof the Financialiabilitiesof the depositcomponentof insurancecontractsandinsurancecontractsand operationsconsideredor accountingpurposesasinvestmentcontracts
25|t doesnot includeminority interests
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4.1.2. Individual accounts

Fidelidade'sndividual accounts include the insurance business of
Fidelidade- Companhia de Seguros, SiA.Portugal and its branches in
France, Luxembourg, and Spain.

I Profit and Losg Key indicators

Summary of Results

2024 2023 Change 24/23

Written premiums 4,441 ¢ 3,619.¢ 22.7%
Life 2,202.¢ 1,604.% 37.3%
NontLife 2,239.( 2,014.¢ 11.1%
NetIncome 114 83.€ -86.3%

Units: million euros

On an unconsolidated basis, Fidelidade reacHethhin premiums of 4,441.8 million euros in 202tording anncrease of
22 . 7%compared to the previous year, driven by the performance of the Life andliobusinesses.

TheLifebusinessecorded premiums totalling,202.8 million eurgsn increase of 37.3¢dmpared to 2023, in line with the
national market trend.

In theNon-Lifebusiness, Fidelidade individgmew by 11.1%ompared to the previous year, reflecting the positive performance
of all business lines.

In 2024, Fidelidade recorded mdividual net income of 11.4 million euresiecrease of 86.3%ompared to the previous year,
reflecting a reduction not only in the result of investments but also in theoperating result, and the impact of the Piar
directive resulting from some international subsidiaries benefiting from a favourable tax regime.

I Balance Sheet Key indicators

Balance Sheet Summary

2024 2023 Change 24/23
Total assets 15,949.; 15,205.¢ 4.9%
Liabilities of insurance contracts and investment contféacts 12,241.( 11,405.: 7.3%
Equity 1,889.7 2,197.1 -14.0%

Units: million euros

At the end of 2024ridelidadendividual had totat 4 & SG & 2 Fandliabjitisiirord ikstirankeanf investment contracts of
€ MH ®H, the lattef ikc@38ingy 7.3%n line with the evolution seen in the Finandidé products.

Equityd 2 4 | £ f S R adeerebse ofd A& ed to the previous year, mainly reflecting distribution of dividends in
2024

26 Includesthe valueof the FinanciaLiabilitiesof the depositcomponentof insurancecontractsandinsurancecontractsandtransactionsconsideredfor accountingpurposesasinvestmentcontracts
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4.2.1. Customers

Fidelidade positions itself as a strategic parufer = Lo Sl b —
referencecommitted to the protection and security of its omme
customers, underpinning the effort on relationshipsgrost 9.8 m|"|on27
and proximity.

customers

Beyond offering traditional insurance solutions, the Group )
distinguishes itself through igbility to anticipateand PORTUGAL INTERNATIONAL
innovate developing products and services that proactively 2

meet the demands of an evewrolving environment.

24.6% 75.4%

In the context of aision geared towards sustainability and
social transformatiorFidelidadedoes not restrict itself to
innovating in the provision of products and services, but — -
acts as amgent of changepromoting balanced and ] 2.41 million 7.40 million
sustainable lifestyles. Its commitment is reflected in a R customers customers
strategic approach focused on tivelFbeingof society,
providing the necessary tools for its clients to enjoy a
fulfilling longevityvith highqualityof living

F %y
Lo,

48

agencies in Portugal
"ForFidelidadecustomers are and will i
continue to ber at the heart of everything
we do. It is ingrained in our DNA!

2,872

We have been integrating technology into all ~ E7} _ agents n Portugal
aspects of our customer relationships to S PR AR

provide comfort and convenienc&nd we
will keep doing so!

We are driven by the protection and trust of
our clients. We also must raise awareness
about the lack of adequate protection and its
consequences.

Providing welldjusted value propositions is a
constant concern because we aim to be the
insurer for all stages of our clients' lives.

Being where our clients are is essential.
Facilitating access téidelidadeés crucial.

These are fundamental principles and values
that guide all our activities."

Anténio de Sousa Noronha
FidelidadeExecutive Committee
Member

27 Forthe indicator,onlythe companiesncludedin the non-financialinformation
reportingare consideredasoutlined in Chapter9. Note that FIDChile
doesnot provideareport.
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Create a positive impact

For216 yearswe have protected, assisted, supported, and cared for our customers, ensuring tre is left behind or feels
alone.This has been the driving force behind Fidelidade taking another step forward, perhaps the boldest and most deman
yet, to continue progressing with purpose and, thereipgating a positive impact.

For social equity...

By ensuring equal access to opportunities for all, eradicating poverty, and respecting the diversity and
dignity of every human being, we will generaRQ@SITIVE IMPAGI contribute to the creation of a
fairer and more inclusive society

For prosperity...

Engaging the entire community to promote the economic sustainability of families, the opportunity to
save, and the right to financial literacy, with the overarching goal of giving and receiving, assisting those
who help, and standing by those in need, we will gener@®aITIVE IMPAST adopt business

models that value social returns.

For the sustainability of the planet...

By investing in technologies that respect the finite resources of our planet and promote sustainable
innovation, we will generata POSITIVE IMPA®IiTthe environment.

Which can only be assured with social, economic, and corporate sustainability, in every action and at all
times, with a peopleentred approach, leaving a legacy that extends far beyond our present, we will
generate POSITIVE IMPAGTthis and future generations.

Believing that everything we are, everything we do, and
everything we create can and should have a POSITIVE IMRAC
on ourselves, on others, on society, and on the planet.

This is FIDELIDADE's commitment to LONGEVITY.




Relationship with key
C Empl
stakeholders ustomes mployes

"Our purpose is to understand and
comprehend each client, addressing
their specific needs at every stage
and being a trusted partner
throughout their longevity journey."

Sérgio Carvalho
Marketing Department

Investors Suppliers and partners Community Planet = 60

Fidelidade believes that Longevity goes far

beyond the concept of active ageing,
encompassing the entire life journey.

The knowledge acquired through studies conducted to
understand people of all age groups forms the foundation of
the Longevity approach to supply, distribution, and
communication strategie§ his endeavour transcends the
traditional scope of insurance, incorporating services that
address the challenges and needs of longer lives, while also
exploring new partnerships, enhancing ecosystems, and
continuously evolving in line with emerging trends.

To tackle this challenge, it is critical to build bridges among
sectors, organisations, and communities. We recognise that
no one faces this challenge alone. Each of us has an active
role to play in this transformation governments,

businesses, communities, and individuals. Therefore,
Fidelidade is committed to collaborating with partners from
various fields to explore innovative solutions and promote an
integrated vision of longevity

Our commitment is clear: to stand by our
customers at every stage of their lives,
providing them with the tools and support
they need to face the future with confidence.

Longevity isn't just about living longer; it's about living
better. It's not merely about adding years but bringing
quality to those years. Considering longevity is about the
future we build together today. It's about creating a future
where everyone has the opportunity to enjoy the
additional years with health, dignity and purpose. To this
end, Fidelidade will continue to be a trusted partner, guiding
and supporting generations throughout their entire journey.


































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































